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ABSTRAK 

 
 Setiap perusahaan yang ingin mengembangkan usahanya 

membutuhkan dana dari investor. Investor membutuhkan informasi 

mengenai perusahaan sebelum melakukan investasi. Informasi laba 

adalah salah satu informasi yang dibutuhkan investor untuk 

menggambarkan kinerja perusahaan yang dapat diukur dari Earning 

Response Coefficient (ERC). Selain informasi laba, informasi 

Corporate Social Responsibility (CSR) juga dapat membantu investor 

dalam pengambilan keputusan. CSR merupakan komitmen 

perusahaan terhadap lingkungan sekitar perusahaan. Oleh karena itu 

penelitian ini bertujuan untuk menguji dan menganalisis pengaruh 

Corporate Social Responsibility terhadap Earning Response 

Coefficient. 

 Desain penelitian adalah kuantitatif dengan hipotesis. Jenis 

data berupa kuantitatif dan kualitatif berupa laporan tahunan, tanggal 

pengumuman laporan keuangan, harga saham dan Indeks Harga 

Saham Gabungan (IHSG). Sumber data diperoleh dari website BEI. 

Objek penelitian adalah perusahaan manufaktur yang terdaftar di 

Bursa Efek Indonesia periode 2013-2015. Teknik analisis data 

menggunakan analisis regresi berganda. 

 Hasil analisis menunjukkan bahwa CSR disclosure tidak 

berpengaruh signifikan terhadap ERC. Hal ini membuktikan bahwa 

investor belum memperhatikan informasi CSR disclosure sebagai 

dasar pengambilan keputusannya meskipun perusahaan telah 

menyajikan informasi CSR disclosure dalam laporan tahunannya. 

 

Kata kunci: Corporate Social Responsibility Disclosure, Earning 

         Response Coefficient. 
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ABSTRACT 

 
 Every companies who want to expand their business need 

funds from investors. Investors need information about the company 

before investing. Earnings information is one of information needed 

by investors to provide an overview of the performance of the 

company can be measured from Earning Response Coefficient (ERC). 

Other than that, Corporate Social Responsibility (CSR) information 

also can help investors in making decisions for investing. CSR is 

company’s commitment to its environment. Therefore, this study aims 

to examine and analyze the effect of Corporate Social Responsibility 

Disclosure to Earning Response Coefficient. 

 This study was a quantitative study with the hypothesis. The 

kind of data that used in this study is quantitative and qualitative data 

such as annual report, annual report publication date, stock price,  

and Composite Stock Price Index. The source of this data is obtained 

from the Indonesia Stock Exchange website. The object of this study is 

manufacturing companies listed on the Indonesia Stock Exchange in 

2013-2015. Data were analyzed using multiple linear regression 

analysis.  

 The result showed that the CSR disclosure does not have 

significant affect on the ERC. This result proves that investors have 

not noticed CSR disclosure information as a basic for decision 

making even though the company has presented CSR disclosure in its 

annual report.  

 

Keywords:  Corporate Social Responsibility Disclosure, Earning 

      Response Coefficient. 

 

 
 

 


