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ABSTRAK

Atmosfer toko (Store Atmosphere) memiliki tiga elemen yaitu
ambient conditions, space, dan signs. Ambient conditions adalah kondisi
ruangan toko yang mempengaruhi indera konsumen seperti suhu, musik, suara,
bau, dan pencahayaan. Space adalah penataan ruang yang cenderung dapat
dirasakan oleh konsumen secara langsung seperti tata letak, lorong yang lebar,
dan pengaturan masing-masing area. Signs adalah tanda-tanda yang bertujuan
untuk memberikan informasi tentang lokasi barang di dalam toko. Tujuan
penelitian ini adalah untuk mengetahui apakah terdapat pengaruh elemen store
atmosphere terhadap approach avoidance melalui variabel mediasi emotional
response pada konsumen Bata Tunjungan Plaza Surabaya. Alasan peneliti
dalam memilih objek Bata Tunjungan Plaza karena di Surabaya hanya ada lima
cabang di Tunjungan Plaza Surabaya, Galaxy Mall Surabaya, Royal Plaza
Surabaya, Centra Point Mall Surabaya, dan Pasar Atum Mall Surabaya.
Specialty store Bata Tunjungan Plaza merupakan toko Bata mall yang berdiri
paling lama, berada di tengah kota, dan produk yang bervariasi macamnya.
Data diperoleh dari 105 responden. Teknik analisis yang digunakan pada
penelitian ini adalah Structrural Equation Model (SEM). Hasil penelitian
menunjukkan bahwa: (1) Ambient conditions terbukti berpengaruh signifikan
terhadap emotional response, (2) Space terbukti berpengaruh signifikan
terhadap emotional response, (3) Signs terbukti berpengaruh signifikan
terhadap emotional response, (4) Emotional response terbukti berpengaruh
signifikan terhadap approach avoidance, (5) Ambient conditions terbukti
berpengaruh signifikan terhadap approach avoidance melalui emotional
response, (6) Space terbukti berpengaruh signifikan terhadap approach
avoidance melalui emotional response, dan (7) Signs terbukti berpengaruh
signifikan terhadap approach avoidance melalui emotional response.

Kata Kunci: Elemen Store Atmosphere, Approach Avoidance, Emotional
Response.
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ABSTRACT

Store Atmosphere has three element, namely ambient conditions,
space, and signs. Ambient conditions are condition of store room that affects
the senses of consumer such as temperature, music, sound, smell, and lighting.
Space is structuring tended space can direct be perceived by consumer
operates like layout, aisle width, and setting their respective areas. Signs are
signs that aims to provide information about the location of goods in stores.
The purpose of of this research is to understanding of a mediating effect
element store atmosphere on approach avoidance through mediating variables
emotional response in consumers Bata Tunjungan Plaza Surabaya. Reason
researcherd in selecting the objects Bata Tunjungan Plaza Surabaya because
in Surabaya there are only five branches in Tunjungan Plaza Surabaya,
Galaxy Mall Surabaya, Royal Plaza Surabaya, Centra Point Mall Surabaya,
and Pasar Atum Mall Surabaya. Specialty store Bata Tunjungan Plaza longest
standing in the mall, located in the center city, and products variety kinds.
Data collected from 105 questionnaires. This research use Structural Equation
Model (SEM). The result shows is as below: (1) ambient conditions influences
significantly on emotional response, (2) space infuences significantlyon
emotional response, (3) signs influences significantly on emotional response,
(4) emotional Response influences significantly on approach avoidance, (5)
ambient conditions influences significantly on approach avoidance through
emotional response, (6) space influences significantly on approach avoidance
through emotional response, and (7) signs influences significantly on approach
avoidance through emotional response.

Key Words: Element Store atmosphere, Approach Avoidance, Emotional
Response.
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