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ABSTRAK

Urge to buy impulsively adalah dorongan yang dialami seseorang
untuk melakukan pembelian secara impulsif. Emosi positif telah ditemukan
secara positif berpengaruh terhadap aspek browsing seperti menghabiskan
waktu lebih lama saat berbelanja. Positive affect dalam toko online dapat
dibentuk dari merchandise attractiveness, ease of use, enjoyment, dan
website communication style. Penelitian ini bertujuan untuk meneliti
pengaruh merchandise attractiveness, ease of use, enjoyment, dan website
communication style, terhadap urge to buy impulsively konsumen
MatahariMall.Com melalui positive affect.

Sampel yang digunakan berjumlah 200 orang konsumen
MatahariMall.Com di Surabaya. Data dikumpulkan dengan menggunakan
kuesioner. Teknik analisis yang digunakan adalah structural equation model.
Hasil analisis ini menunjukkan bahwa merchandise attractiveness, ease of
use, enjoyment, dan website communication style ditemukan berpengaruh
positif terhadap positive affect konsumen. Di sisi lain positive affect
ditemukan berpengaruh positif terhadap urge to buy impulsively konsumen.

Kata Kunci: Merchandise Attractiveness; Ease Of Use; Enjoyment;
Website Communication Style; Positive Affect; Urge to Buy Impulsively.
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ABSTRACT

Urge to buy impulsively is the boost experienced by a person to
make a purchase impulsively. Positive emotion has been found to positively
affect the browsing aspects such as spending more time while shopping.
Positive affect in the online store may be formed from merchandise
attractiveness, ease of use, enjoyment, and the website communication
style. This research aims to examine the influence of merchandise
attractiveness, ease of use, enjoyment, and website communication style,
against consumer MatahariMall.Com urge to buy impulsively through
positive affect.

The sample wused amounted to 200 people consumer
MatahariMall.Com in Surabaya. Data were collected using a questionnaire.
The technique used is the analysis of structural equation models. The results
of this analysis showed that merchandise attractiveness, ease of use,
enjoyment, and website communication style found a positive effect against
positive affect consumers. On the other hand the positive affect found a
positive effect against urge to buy impulsively consumers.

Keywords: Merchandise Attractiveness; Ease Of Use; Enjoyment; The

Website Communication Style; Positive Affect; Urge to Buy
Impulsively.
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