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Pengaruh Brand Image, Lifestyle, dan Product Quality terhadap 

Purchase Decision pada Apple iPhone di Surabaya 

 

 

ABSTRAK 

 

 

Pertumbuhan industri elektronik untuk produk smartphone di dunia 

khususnya di Indonesia semakin mengalami peningkatan seiring dengan 

berkembangnya zaman. Fenomena ini mengindikasikan bahwa persaingan 

bisnis untuk produk smartphone berkembang dengan cukup pesat. 

Pertumbuhan yang semakin meningkat dan didukung dengan daya beli 

masyarakat yang meningkat akan berdampak pada persaingan bisnis untuk 

produk smartphone yang semakin ketat. Apple Inc., sebagai sebuah 

perusahaan global yang sudah tidak diragukan lagi keberadaannya di 

industri elektronik mampu bertahan dalam persaingan bisnis dengan 

menawarkan produk smartphone unggulannya yaitu Apple iPhone.  

Penelitian ini bertujuan untuk mengetahui lebih jauh pengaruh brand 

image, lifestyle, dan product quality terhadap purchase decision pada Apple 

iPhone di Surabaya. Sampel dalam penelitian ini berjumlah 100 responden.  

Kriteria responden dalam penelitian ini yaitu (1) Berusia minimal 17 tahun, 

(2) Berdomisili di Surabaya, (3) Pembeli dan pengguna Apple iPhone. 

Penelitian ini mengunakan teknik analisis regresi linier berganda, dan 

diolah menggunakan program SPSS 16.0. Hasil penelitian ini menunjukkan 

bahwa (1) Brand image berpengaruh positif dan signifikan terhadap 

purchase decision pada Apple iPhone di Surabaya, (2) Lifestyle 

berpengaruh negatif dan signifikan terhadap purchase decision pada Apple 

iPhone di Surabaya, (3) Product quality berpengaruh positif dan signifikan 

terhadap purchase decision pada Apple iPhone di Surabaya. 

 

 

Kata kunci: Brand Image, Lifestyle, Product Quality, Purchase Decision 
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The Influence of Brand Image, Lifestyle, and Product Quality to 

Purchase Decision on the Apple iPhone in Surabaya 

 

 

ABSTRACT 

 

 

The growth of the electronics industry for smartphones in the world, 

especially in Indonesia has increased in line with the expansion of the times. 

This phenomenon indicates that the business competition for smartphone 

products grown quite rapidly. The growth and supported by the increasing 

of purchasing power will have an impact on business competition for 

smartphones (increasingly very tight). Apple Inc., as a global company that 

is not doubt its existence in the electronics industry, is able to withstand the 

competition by offering its superior smartphone, Apple iPhone. 

This study aims to learn more about the influence of brand image, 

lifestyle, and product quality to purchase decision on the Apple iPhone in 

Surabaya. The sample in this study are 100 respondents. The criteria of 

respondents in this research are (1) Minimum age of 17 years, (2) Based in 

Surabaya, (3) Buyers and users of Apple iPhone. This study uses multiple 

regression analysis techniques, and it processed by using SPSS 16.0. The 

result of this research could be concluded that (1) Brand image has a 

positive and significant influence to purchase decision on the Apple iPhone 

in Surabaya, (2) Lifestyle has a negative and significant influence to 

purchase decision on the Apple iPhone in Surabaya, (3) Product quality has 

a positive and significant influence to purchase decision on the Apple 

iPhone in Surabaya. 
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