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Pengaruh Advertising, Sales Promotion, dan Perceived Quality terhadap
Purchase Intentions Pada Produk Smartphone Samsung Galaxy Note Di
Surabaya

ABSTRAK

Samsung adalah perusahaan smartphone yang cukup besar. Dalam
setiap inovasi, Samsung selalu menghasilkan produk yang berkualitas dan layak
dikonsumsi oleh masyarakat luas, salah satu produknya yang cukup terkenal
adalah Samsung galaxy note. Peningkatan penjualan yang terjadi setelah
peluncuran handphone galaxy note terbaru merupakan salah satu gambaran dari
produk terkenal milik Samsung.

Penelitian ini ingin mengetahui dan menjelaskan pengaruh advertising,
sales promotion ,dan perceived quality terhadap purchase intention pada produk
smartphone Samsung Galaxy Note di Surabaya. Teknik analisis data yang
digunakan adalah analisa regresi linear berganda dan menggunakan program
SPSS 16.0. Penelitian ini mengambil 100 responden sebagai sampelnya yang
belum pernah membeli handphone Samsung galaxy note, berdomisili di
Surabaya, berusia minimal 17 tahun, mengetahui program advertising dan sale
promotion Samsung Galaxy Note, dan juga mengetahui karakteristik Samsung
galaxy note.

Hasil dari penelitian ini adalah terbukti bahwa advertising dan perceived
quality berpengaruh terhadap purchase intentions pada produk smartphone
Samsung Galaxy Note di Surabaya, namun sales promotion tidak berpengaruh
terhadap purchase intention pada produk smartphone Samsung Galaxy Note di
Surabaya.

Kata Kunci: Advertising; Sales Promotion; Perceived Quality; Purchase
Intention.
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The Influences of Advertising, Sales Promotion, and Perceived Quality on
Purchase Intentions of Samsung Galaxy Note Smartphone Product in
Surabaya

ABSTRACT

Samsung is one of the biggest smartphone company. For every
innovation, Samsung always offers high quality products and worth to be
consumed by wide society, with Samsung Galaxy Note as one of the most
famous product. Increasing of sales that happened after the launching of
the newest Galaxy Note become part of the big picture from the most
famous product made by Samsung.

The aim of this research is to investigate and explain the influences
of advertising, sales promotion, and perceived quality on purchase
intentions of Samsung Galaxy Note smartphone product in Surabaya.
Multiple Linear Regression Analysis will be used as the data analysis
technique, while the program using SPSS 16.0. This study will take sample
consist of 100 respondents, with the criteria of person who is never bought
Samsung Galaxy Note before, domiciled in Surabaya, aged at least 17 years
old, knowing Samsung Galaxy Note’s advertising and sales promotion
programs, and the characteristic of Samsung Galaxy Note.

The results of this study has proven that advertising and perceived
quality are influencing the purchase intentions of Samsung Galaxy Note
smartphone product in Surabaya, however sales promotion are not
influencing the purchase intentions of Samsung Galaxy Note smartphone
product in Surabaya.

Keywords: Advertising; Sales Promotion; Perceived Quality; Purchase
Intentions.
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