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ABSTRAK  

 

ANALISIS PENGARUH  UNPLANNED PURCHASE DAN 

TENDENCY TO BUY ITEMS OFF ONE’S PRODUCT LIST  

TERHADAP COMPULSIVE PURCHASE TENDENCY UNTUK 

KONSUMEN PEREMPUAN DI CARREFOUR RUNGKUT 

SURABAYA 

 

 

Tujuan penelitian yang ingin dicapai adalah menguji dan 

menganalisa pengaruh unplanned purchase dan tendency to buy items off 

one’s product list terhadap compulsive purchase tendency. Manfaat 

penelitian yang didapatkan adalah memberi masukan pemikiran yang 

berarti buat peritel dan konsumen mengenai perilaku belanja kompulsif dan 

sebagai referensi untuk penelitian selanjutnya. 

Variabel penelitian ini meliputi variabel bebas dan variabel terikat. 

Variabel yang diposisikan sebagai variabel bebas adalah unplanned 

purchase dan tendency to buy items off one’s product list. Sedangkan untuk 

variabel terikat adalah compulsive purchase tendency. Teknik analisa yang 

digunakan adalah regresi linier berganda. 

 Temuan dalam penelitian ini bahwa variabel unplanned purchase 

dan tendency to buy items off one’s product list secara signifikan 

berpengaruh terhadap variabel compulsive purchase tendency. Sifat 

pengaruh dari ketiga variabel adalah positif dan negatif, artinya bahwa 

ketika unplanned purchase dan tendency to buy items off one’s product list 

tinggi maka compulsive purchase tendency juga akan tinggi, begitu pula 

sebaliknya. 

 

Kata kunci: Unplanned Purchase, Tendency to Buy Items Off One’s Product 

List, dan Compulsive Purchase Tendency.  
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ABSTRACK 

 

ANALYSIS OF THE INFLUENCE OF UNPLANNED PURCHASE 

AND TENDENCY TO BUY ITEMS OFF ONE’S PRODUCT LIST OF 

THE COMPULSIVE PURCHASE TENDENCY FOR FEMALE 

CONSUMER IN CARREFOUR RUNGKUT SURABAYA 

 

 

The research objectives to be achieved are to test and analyze the 

influence of unplanned purchase and tendency to buy items off one’s 

product list of the compulsive purchase tendency. The advantages of the 

research are giving the valuable consideration for both the retailers and the 

consumers about the compulsive shopping and also being the reference for 

the next research. 

  The variables of the study include the independent variable and 

the dependent variable. Variable that are  positioned as independent variable 

are unplanned purchase and tendency to buy items off one’s product list. 

While the dependent variable is the compulsive purchase tendency. The 

analyzing techniques used in this research  is multiple linear regression. 

The finding of the research is that variable unplanned purchase 

and tendency to buy items off one’s product list variable significantly 

influenced  to compulsive purchase tendency variable. The characteristic of 

influence in these three variables is positive and negative, it means when 

unplanned purchase and tendency to buy  items off one’s product list will 

also high then the compulsive purchase tendency is also high, and vice versa 

 

Keywords: Unplanned Purchase, Tendency to Buy Items Off One’s Product 

List, and Compulsive Purchase Tendency.  
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