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Pengaruh Website Quality Terhadap Urge To Buy Impulsively Pada 
Konsumen Online Shop Di Surabaya: Peran Impulsiveness Sebagai 

Moderator 
 
 

ABSTRAK 
 
 

Dari informasi yang diperoleh dari Asia Internet Usage And 
Population yang didata pada tanggal 31 desember 2011 bahwa penguna 
internet di 35 negara Asia termasuk Indonesia mencapai 44,8% dari 
pengguna seluruh dunia, Indonesia sudah mencapai 55.000.000 pengguna 
atau 5,4% dari total pengguna 35 negara Asia. Mengingat jumlah penduduk 
di Indonesia dari data BPLS tahun 2011 yaitu 245.613.043 jiwa. Jadi 
pengguna internet di Indonesia sekitar 22,4% dari total penduduk di 
Indonesia dan menempati posisi ketiga dibawah China, India, dan Jepang, 
adalah merupakan salah satu peluang para retailer untuk menjual barang 
dagangannya secara online mengingat banyaknya pangsa pasar. Setiap 
retailer berlomba untuk menarik konsumen baik dengan kualitas website 
yang baik karena persaingan retail semakin ketat untuk mendapatkan 
pangsa pasar online. Oleh karena itu, penelitian ini bertujuan untuk 
mengetahui pengaruh website quality terhadap urge to buy impulsively yang 
dimoderasi dengan impulsiveness pada konsumen online shop di surabaya. 

Populasi dalam penelitian ini adalah orang yang belum pernah 
membeli produk melalui retail online. Teknik pengambilan sampel dalam 
penelitian ini adalah non probability sampling dengan menggunakan 
metode purposive sampling. Purposive sampling merupakan teknik non 
probability sampling dimana pemilihan sampel berdasarkan pertimbangan-
pertimbangan tertentu yaitu orang yang belum pernah membeli produk 
melalui retail online dan berusia minimal 18 tahun serta  berdomisili di 
Surabaya. Teknik analisis menggunakan Analisis Regresi Moderasi 

Berdasarkan hasil perhitungan didapat bahwa Website Quality 
berpengaruh terhadap Urge to buy impulsively, Impulsiveness berpengaruh 
terhadap Urge to buy impulsively. Serta Impulsiveness memoderasi 
pengaruh Website Quality terhadap Urge to buy impulsively konsumen pada 
pembelian online di Surabaya. 

 
 

Kata kunci :  website quality, urge to buy impulsively, dan impulsiveness 
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Effect of Website Quality Of Urge To Buy Impulsively In Consumer Online 
Shop In Surabaya: The role of impulsiveness as Moderator 

 
ABSTRACT 

 
From the information obtained from the Asia Internet Usage And 

Population recorded on December 31, 2011 that the internet user in 35 
countries in Asia, including Indonesia reached 44.8% of users all over the 
world, Indonesia has reached 55 million users or 5.4% of the total users 35 
countries in Asia. Given the number of people in Indonesia from the data in 
2011 is 245,613,043 BPLS soul. So Internet users in Indonesia 
approximately 22.4% of the total population in Indonesia and in third place 
under China, India, and Japan, is one of the opportunities for retailers to sell 
their goods online considering the market share. Any retailers compete to 
attract customers with good quality websites for retail competition is getting 
tougher to gain market share online. Therefore, this study aimed to 
determine the effect of website quality to the urge to buy impulsively 
impulsiveness moderated by the consumer online shop in Surabaya. 

The population in this study are those who have never bought 
products through online retail. Sampling technique in this study was a non-
probability sampling using purposive sampling method. Purposive sampling 
is a non-probability sampling technique in which the sample was selected 
based on certain considerations that people who have never bought products 
through online retail and at least 18 years old and live in Surabaya. 
Engineering analysis using regression analysis Moderation 

Based on calculations found that the Website Quality affects the 
Urge to buy impulsively, impulsiveness affect the Urge to buy impulsively. 
Impulsiveness as well as the moderating influence of Website Quality Urge 
consumers to buy impulsively on online purchases in Surabaya. 

 
Key words:  website quality, urge to buy impulsively, and impulsiveness 
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