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THE INFLUENCE OF BRAND IMAGE AND COUNTRY OF ORIGIN
TO SATISFACTION AND CUSTOMER LOYALTY ON
SAMSUNG TV PRODUCT IN SURABAYA

ABSTRACT

The purpose of this study was to test brand image and country of
origin to satisfaction and customer loyalty on samsung tv product in
Surabaya. In this research, predicted that those two independent variables
could measure satisfaction and customer loyalty as dependent variables.

This study using SEM analysis to analyze brand image and country
of origin to satisfaction and customer loyalty. while sampling in this study
using purposive sampling method so the samples that used in this study has
150 respondent.

This study concluded that brand image and country of origin can
affect customer satisfaction and customer loyalty. Brand image significantly
influence consumer satisfaction, country of origin significant effect on
customer satisfaction, and customer satisfaction significantly influence
customer loyalty.

Keywords: brand image, country of origin, satisfaction, and loyalty.



PENGARUH BRAND IMAGE DAN COUNTRY OF ORIGIN
TERHADAP KEPUASAN DAN LOYALITAS KONSUMEN
PADA PRODUK TV SAMSUNG DI SURABAYA

ABSTRAK

Penelitian ini bertujuan untuk menguji brand image dan country of
origin terhadap kepuasan dan loyalitas konsumen pada produk TV Samsung
di Surabaya. Dalam penelitian ini kedua variabel bebas dinilai dapat
mengukur kepuasan dan loyalitas konsumen sebagai variabel terikat.

Penelitian ini menggunakan analisis SEM untuk menganalisis brand
image dan country of origin terhadap kepuasan dan loyalitas. Sedangkan
teknik pengambilan sampel dalam penelitian ini menggunakan metode
purposive sampling, sehingga sampel yang digunakan dalam penelitian ini
sebanyak 150 responden.

Penelitian ini menyimpulkan bahwa brand image dan country of
origin dapat mempengaruhi kepuasan dan loyalitas konsumen. Brand image
berpengaruh signifikan terhadap kepuasan konsumen, country of origin
berpengaruh signifikan terhadap kepuasan konsumen, dan kepuasan
konsumen berpengaruh signifikan terhadap loyalitas konsumen.

Kata kunci: brand image, country of origin, kepuasan, loyalitas.
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