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ABSTRAK

Berkembangnya bisnis online di dunia retail menimbulkan minat
beli konsumen yang berbelanja secara online. Dengan adanya trust in
online store, perceived risk dan attitude towards online purchasing, maka
hal itu berpengaruh pada respon konsumen yang semakin meningkat
terhadap online purchase intention.

Tujuan penelitian ini adalah untuk mengetahui adanya pengaruh
signifikan trust in online store terhadap perceived risk pada produk
fashion di surabaya, mengetahui adanya pengaruh signifikan perceived
risk terhadap attitude towards online purchasing pada produk fashion di
surabaya, mengetahui adanya pengaruh signifikan attitude towards online
purchasing terhadap online purchase intention pada produk fashion di
surabaya.

Desain penelitian adalah penelitian kausal yaitu untuk
menganalisis hubungan atau pengaruh antara variabel satu dengan
variabel yang lain. Data penelitian ini adalah data interval dengan data
primer melalui penyebaran kuesioner yang menggunakan skala likert 5
poin. Teknik analisa data menggunakan path analysis.

Temuan penelitian menunjukkan bahwa Trust in online store
berpengaruh terhadap Perceived risk, Perceived risk berpengaruh
terhadap Attitude towards online purchasing, Attitude towards online
purchasing berpengaruh terhadap Online Purchase Intention.

Kata Kunci: Online shopping, Trust in online store, Perceived risk,
Attitude towards online purchasing, Online purchase
intention, Produk fashion di Surabaya.
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THE EFFECTS OF ONLINE SHOPPING ON CUSTOMERS
INTEREST IN BUYING FASHION PRODUCTS IN SURABAYA

ABSTRACT

The development of online business in retail industry lead to the
consumer’s intention in online shopping. Trust in online store, perceived
risk and attitude towards online purchasing are all factors that lead to
incerasing consumer’s respond in regards of online purchase intention.

The purpose of this study was to investigate the significant
impact of trust in online store on perceived risk of fashion products in
Surabaya, to determine the significant impact of perceived risk on attitude
towards online purchasing of fashion products in Surabaya, and to
acknowledge any significantt effects of attitude towards online
purchasing on online purchase intention of fashion products in Surabaya.

The study design utilize casual study that attempts to reveal
relationship and cocrrelation between variables. The research data is the
data interval with primary data through questionarres that use 5 likert
scale. The Data analysis techniques adopt the path analysis.

This study found that Trust in online store affects Perceived risk,
Perceived Risk lead to Attitude towards online purchasing, and Attitude
towards online shopping significantly influences Online Purchase
Intention.

Keywords: Online shopping, Trust in online store, Perceived risk,

Attitude towards online purchasing, Online purchase
intention, fashion products in Surabaya
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