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Analisis Pengaruh Faktor Technology 

Acceptance Model, Trust Dan Self 

Efficacy Terhadap Intention 

To Use Online Shop 

 

ABSTRAK 

 

Belanja online merupakan salah satu kegiatan yang paling sering 

dilakukan melalui smartphone saat ini. Kecanggihan smartphone juga turut 

menunjang perilaku belanja online baik melalui situs e-commerce maupun 

aplikasi smartphone. Perilaku belanja online menurut teori Technology 

Acceptance Model didasari oleh persepsi seseorang yang akan berkembang 

menjadi sikap dan akan menghasilkan niat untuk menggunakan situs e-

commerce. Penelitian ini bertujuan untuk mengetahui pengaruh faktor-

faktor TAM, Trust, dan Self Efficacy terhadap Intention to Use Online 

Shop. Teknik pengambilan sampel menggunakan metode purposive 

sampling dengan sampel non-acak. Sampel yang digunakan sebesar 150 

responden pengguna Internet di Surabaya. Alat pengumpulan data yang 

digunakan adalah kuesioner. Pengolahan data dalam penelitian ini 

menggunakan Structural Equation Modelling. Hasil penelitian ini 

menunjukkan jika Perceived Usefulness, Trust, dan Self Efficacy positif dan 

signifikan mempengaruhi Intention to Use. Perceived Usefulness dan 

Perceived Ease of Use juga positif dan signifikan mempengaruhi Attitude 

towards using.  

 
Kata Kunci: E-commerce, Technology Acceptance Model, Kepercayaan, 

Efikasi Diri 
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ANALYSIS OF TECHNOLOGY ACCEPTANCE MODEL  

FACTOR, TRUST, AND SELF EFFICACY TOWARDS  

INTENTION TO USE ONLINE SHOP 

 

ABSTRACT 

 

Online shopping is one of the most common activities conducted via 

smartphones today. The sophistication of smartphones also support online 

shopping behavior through e-commerce sites and smartphone applications. 

According to the theory of the Technology Acceptance Model, online 

shopping behavior is based on a perception who will develop into an 

attitude and will generate the intention to use e-commerce sites. This study 

aims to determine the influence of TAM factors, Trust, and Self Efficacy 

towards Intention to Use Online Shop. The sampling technique of this 

research is purposive sampling with non-random sample. The sample of 

this research are 150 Internet users in Surabaya. Data were collected by 

questionnaires. The data in this study were processed using Structural 

Equation Modelling. The results of this study indicate if Perceived 

Usefulness, Trust, and Self Efficacy positive and significantly affect 

Intention to Use. Perceived Usefulness and Perceived Ease of Use also 

positive and significantly affect Attitude towards using.  

 

Keywords: E-commerce, Technology Acceptance Model, Trust, Self 

Efficacy 




