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ABSTRAK

Pada era globalisasi seperti sekarang ini, persaingan pada
bisnis ritel terus berkembang dan semakin ketat, dimana pada
kondisi seperti ini mengharuskan perusahaan untuk lebih kompetitif
serta memiliki strategi yang tepat dalam menjalankan bisnisnya.
Ritel online bukanlah suatu hal yang baru di dunia online saat ini,
perkembangan teknologi yang terus menerus, disertai dengan
kemajuan  perilaku  berbelanja  konsumen,  mengharuskan
perusahaan-perusahaan ritel terus berinovasi, sehingga dapat
memenuhi keinginan konsumen. Tujuan dari penelitian ini adalah
menganalisis pengaruh manfaat, kenyamanan, norma subjektif dan
kontrol perilaku konsumen terhadap sikat dan minat untuk
berbelanja online di Kaskus.

Populasi dari penelitian ini adalah konsumen yang berumur
17 tahun — 35 tahun dan pernah melihat situs di Kaskus. Sampling
yang digunakan dalam penelitian ini adalah nonprobability sampling
dan pengambilan sampel menggunakan teknik purposive sampling.
Sampel berjumlah 100 responden vyaitu pria dan wanita.
Pengumpulan data menggunakan kuesioner secara online. Teknik
analisis data yang digunakan dalam penelitian adalah SEM
(structural equation modeling).

Hasil pengujian menunjukkan bahwa perceived usefulness
mempunyai pengaruh terhadap attitude. Perceived enjoyment
mempunyai pengaruh terhadap attitude. Attitude mempunyai
pengaruh terhadap intention to use. Perceived usefulness
mempunyai pengaruh terhadap intention to use melalui attitude.

Perceived enjoyment mempunyai pengaruh terhadap intention to use
melalui attitude. Subjective norm mempunyai pengaruh terhadap
intention to use. Sedangkan perceived behavioral control tidak
memiliki pengaruh terhadap intention to use.

Kata Kunci : perceived usefulness, perceived enjoyment, attitude,
subjective norm, perceived behavioral control,
intention to use
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ABSTRACK

In the era of globalization as it is today, competition in the
retail business is constantly evolving and increasingly tight, where
in conditions such as this requires the company to be more
competitive and have the right
strategy in running its business. Online retail is not a new thing in
the online
world at the moment, the continuous technological development,
accompanied by the progress of consumer shopping behavior,
requires retailing companies continue to innovate, so as to meet the
wishes of the consumer. The purpose of this research is to analyze
the perceived usefulness, perceived enjoyment, subjective norms
and perceived behavioral control and intention to use shop online at
Kaskus.

The population of this research is the consumer who was 17
years old — 35 years and never seen sites on Kaskus. Sampling used
in this research is the nonprobability sampling sampling and
purposive sampling techniques. Sample humbering 100 respondents,
men and women. Data collection using the questionnaire online.
Technique of data analysis used in the study was Shem (structural
equation modeling).

The test results show that perceived usefulness has
influence on attitude. Perceived enjoyment has influence on attitude.
Attitude has influence on intention to use. Perceived usefulness has
influence on intention to use through attitude. Perceived enjoyment
has influence on intention to use through attitude. Subjective norm
had influence on intention to use. While the perceived behavioral
control has no influence on intention to use.

Keywords : perceived usefulness, perceived enjoyment, attitude,
subjective norm, perceived behavioral control,
intention to use
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