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Abstrak 

Agnes Felicia Suwandi NRP 1423012057. SIKAP MEMBER PRIVILEEG 

CARD PADA PROGRAM LOYALITAS MALL PAKUWON GROUP. 

          Penelitian ini membahas mengenai sikap member privilege card, 

tujuan dari penelitian adalah untuk mengetahui sikap member apakah positif 

atau negatif terhadap program privilege card. Pada penelitian ini peneliti 

menggunakan teori sikap yang terdiri dari 3 aspek yakni aspek kognitif, 

afektif dan konatif dengan indikator member card, layanan khusus dan 

program kemitraan. 

          Pendekatan penelitian yang digunakan adalah pendekatan kuantitatif 

dengan jenis penelitian deskriptif dengan metode survei. Hasil dari 

penelitian ini dapat disimpulkan bahwa member bersikap positif baik dari 

aspek kognitif, afektif dan konatif, namun masih perlu ditingkatkan.   

 

Kata kunci : Sikap, Program Loyalitas, MPR, Privilege Card. 
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ABSTRACT 

 

Agnes Felicia Suwandi NRP 1423012057.ATTITUDE OF PRIVILEGE 

CARD MEMBERS ON LOYALITY PROGRAM MALL PAKUWON 

GROUP 

             This research discusses about attitude of  Privilege Card members, 

the purpose of this research is to know the attitude of member whether 

positive or negative on privilege card program.  This research use attitude 

theory, wich consists 3 aspects cognitive, affective and conative, with 

indicators of member card, special services and partnership program. 

            The approach of this research is quantitative approach, a descriptive 

research using survey method. The result of this research, can be concluded 

that member behave positively both in terms of aspects cognitive, affective 

and conative, but still needs to be improved. 

 

 

Keywords : Attitude, Loyality Program, Marketing Public Relations, 

Privilege Card 

 

 

 


