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ABSTRAK

Vanessa Chris Patricia NRP.1423012074. Strategi Public Relations PT
Pertamina (Persero) Marketing Operation Region V Surabaya dalam
Mempertahankan Citra Positif Perusahaan Melalui Program CSR
Kampoeng Kepiting-Ekowisata Wanasari Bali

Pelaksanaan program Corporate Social Responsibility sebagai
bagian dari aktivitas Public Relations membutuhkan strategi terencana
untuk mencapai tujuan perusahaan, salah satunya yaitu mempertahankan
citra positif perusahaan. Penelitian ini menjabarkan bagaimana strategi
Public Relations yang dilakukan guna menjaga citra positif perusahaan
melalui program Corporate Social Responsibility Ekowisata Mangrove di
Bali. Pendekatan penelitian yang digunakan peneliti adalah pendekatan
kualitatif, jenis penelitian deskriptif, dan menggunakan metode studi kasus.

Dari hasil penelitian ini menunjukkan Public Relations PT
Pertamina (Persero) Marketing Operation Region V Surabaya telah
melakukan serangkaian strategi Public Relations dalam pelaksanaan
Corporate Social Responsibility yang meliputi social mapping, planning,
communication, evaluation, secara maksimal dan berkesinambungan untuk
mempertahankan citra positif perusahaan.

Kata Kunci: Strategi Public Relations, Corporate Social Responsibility,
Studi Kasus.
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ABSTRACT

Vanessa Chris Patricia NRP.1423012074. Strategic Public Relations of PT
Pertamina (Persero) Marketing Operation Region V Surabaya to
Maintaining a Positive Image of The Company Through CSR “Kampoeng
Kepiting-Ekowisata Wanasari Bali”

Implementation of Corporate Social Responsibility as part of the
Public Relations activity requires deliberate strategy to achieve the
company's goals, one of which is maintaining a positive image of the
company. This study describes how Public Relations strategy was did to
maintain the positive image of the company through Corporate Social
Responsibility Ecotourism Mangrove in Bali. The research approach used
by the researchers is a qualitative approach, descriptive research, and using
the case study method.

Result of the research has shown that the Public Relations of PT
Pertamina (Persero) Marketing Operation Region V Surabaya has already
done the Corporate Social Responsibility through process of Strategic
Public Relations that is social mapping, planning, communication,
evaluation, with a activities optimally and continuous to maintain a positive
image of the company.

Key Words: Strategic Public Relations, Corporate Social Responsibility,
Case Study
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