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PENGARUH SIKAP DAN NORMA SUBJEKTIF 
TERHADAP PERILAKU PEMBELIAN KONSUMEN 

DI INDOMARET SURABAYA TIMUR 
 

Henry Adiputera 

redcounterattack91@yahoo.com 

ABSTRAK 

 Saat ini, berbelanja di minimarket menjadi salah satu 
gaya hidup baru yang dianut masyarakat. Kemudahan yang 
dirasakan saat berbelanja menjadi salah satu alasan dibalik 
berubahnya gaya berbelanja masyarakat. Disamping 
kemudahan berbelanja, sikap dan norma subjektif berperanan 
dalam pembentukan minat pembelian terhadap sebuah produk. 
Penelitian ini bertujuan untuk melihat seberapa berpengaruh 
minat pembelian terhadap pembelian konsumen pada 
minimarket Indomaret di kawasan Surabaya Timur sebagai 
subyek penelitian. 

 Hasil dari penelitian ini membuktikan bahwa sikap 
dan norma subjektif berpengaruh positif terhadap perilaku 
pembelian konsumen di Indomaret Surabaya Timur dimana 
perilaku pembelian mewakili minat pembelian dan pembelian. 

Kata Kunci: Customer Purchasing Behaviour, Purchasing 
Intention, Subjective Norm 
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THE EFFECT OF ATTITUDE AND SUBJECTIVE 
NORM ON CUSTOMER PURCHASING BEHAVIOUR IN 

EAST SURABAYA INDOMARET OUTLET 

Henry Adiputera 

redcounterattack91@yahoo.com 

ABSTRACT 

 Nowadays, shopping in minimarket outlet become 
one of the new lifestyle that adopted by society. The feel of 
easiness when shopping become one of a reason behind the 
change of shopping style in the society. Beside the easiness, 
behavior and subjective norm play a role in the formation of 
purchasing intention for a product. This study purpose is for 
knowing the effect of purchasing intention to customer 
purchase at Eastern Surabaya indomaret outlet as the 
research subject. 

 The results of this study prove that attitude and 
subjective norm have a positive effect towards East Surabaya 
Indomaret customer purchasing behavior which customer 
purchasing behavior is including purchasing intention and 
purchasing. 

Keywords: Customer Purchasing Behaviour, Purchasing 
Intention, Subjective Norm 

 




