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Abstraks 

 

 Tujuan penelitian ini adalah untuk mengetahui pengaruh time 

available, shopping enjoyment, dan impulse buying tendency terhadap 

instore browsing di Hypermart Surabaya. Jumlah responden penelitian 

sebanyak 200 sampel dan teknik anlsia data yang digunakan adalah regresi 

linier berganda. 

Temuan dalam penelitian ini menunjukkan bahwa time available, 

shopping enjoyment, dan impulse buying tendency berpengaruh terhadap 

instore browsing di Hypermarket Surabaya. Diantara variabel penelitian 

impulse buying tendency memiliki pengaruh paling besar terhadap instore 

browsing di Hypermarket. 

 

Kata Kunci: Time Available, Shopping Enjoyment, Impulse Buying 

Tendency, instore browsing, Hypermarket Surabaya 
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EFFECT TIME AVAILABLE, SHOPPING ENJOYMENT, AND 

IMPULSE BUYING TENDENCY TOWARDS INSTORE BROWSING 

AT HYPERMART SURABAYA 

 

Abstract 

 

 The puprpose of this research is identifying the influenced of time 

available, shopping enjoyment, and impulse buying tendency towards 

instore browsing at Hypermart Surabaya. The count of samples are 200 

samples and data technique analysis by multiple regression. 

This research showing that time available, shopping enjoyment, 

and impulse buying tendency has influenced toward instore browsing at 

Hypermarket Surabaya. The impulse buying tendency is one of the 

variables has tge greatest influenced towards instore browsing at 

Hypermarket. 

 

Keywords: Time Available, Shopping Enjoyment, Impulse Buying Tendency, 

Instore browsing, Hypermarket Surabaya 
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