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ABSTRAKSI 

 

 Penelitian ini bertujuan untuk menjelaskan pengaruh perceived 

value, service quality, atmosfer toko, merchandise quality, selection,  dan 

convenience terhadap customer loyalty  pada pasar tradisional dan pasar 

modern. Desain penelitian adalah kausal dengan menggunakan 110 

responden pasar modern  dan 63 responden pasar tradisional. Teknik 

analisis data menggunakan regresi linier berganda.  

 Temuan penelitian ini menunjukkan bahwa perceived value, service 

quality, store atmosphere, merchandise quality, product selection,  dan kenyamanan 

berpengaruh terhadap customer loyalty responden di pasar modern. Sedangkan 
variabel yang mempengaruhi customer loyalty di pasar tradisional adalah perceived 
value, service quality, merchandise quality, dan product selection. Tetapi variabel 
store atmosphere dan kenyamanan tidak berpengaruh terhadap customer loyalty 
pada responden pasar tradisional. 
 

Kata Kunci:  Perceived Value, Service Quality, Store Atmosphere, Merchandise 

Quality, Product Selection, Kenyamanan, Pasar Modern, Pasar 
Tradisional  
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ABSTRACT 

 

 The aim of research is to identify the influence of perceived value, 

service quality, store atmosphere, merchandise quality, selection,  and 

convenience toward customer loyalty  at modern market and traditional 

market. The research design is causal with 110 respondent for modern 

market and 63 respondent for traditional market. Data analysis technique 

using multiple regression. 

 The analysis of this research showing that perceived value, service 

quality, store atmosphere, merchandise quality, product selection,  and convenience 

influence customer loyalty at modern market. The others research showing that 
perceived value, service quality, merchandise quality, and product selection 
influence customer loyalty at traditional market. But both of variables of store 
atmosphere and convenience have no influence on customer loyalty at traditional 
market. 

 

Kata Kunci:  Perceived Value, Service Quality, Store Atmosphere, Merchandise 

Quality, Product Selection, Convenience, Modern Market, 
Traditional Market 
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