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ABSTRAKSI

Penelitian ini bertujuan untuk menjelaskan pengaruh perceived
quality dan perceived value terhadap repurchase intention di Sogo
Department Store Galaxi Mall Surabaya. Populasi dalam penelitian ini
adalah seluruh konsumen Sogo Departement Store dan jumlah sampel
ditetapkan sebanyak 200 sampel. Teknik analisa data yang digunakan
adalah regresi linier berganda dan pengujian hipotesis menggunakan uji t.

Temuan dari penelitian ini menunjukkan bahwa perceived quality
berpengaruh positif terhadap repurchase intention konsumen di Sogo
Department Store Surabaya. Perceived value berpengaruh positif terhadap
repurchase intention konsumen di Sogo Department Store Surabaya adalah
terbukti, artinya bahwa semakin tinggi perceived value maka semakin tinggi
repurchase intention. Kontribusi perceived quality dan perceived value
adalah sebesar 55,5% terhadap repurchase intention konsumen.

Kata kunci: perceived quality, perceived value, repurchase intention
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ABSTRACT

The Influenced of Perceived Quality and Perceived Value Towards
Repurchase Intention At Sogo Department Store in Galaxy Mall

The purpose of this research is knowing the impact of perceived
quality and perceived value toward repurchase intention at Sogo
Department Store Galaxi Mall Surabaya. The population is all of consumer
at Sogo Departement Store and the sample is 200 samples. Data analysis
technique is multiple linier regression by t test for testing hyphotesis.

This research showing that perceived quality positive influenced
toward consumer’s repurchase intention at Sogo Department Store
Surabaya. Perceived value positive influenced toward consumer’s
repurchase intention at Sogo Department Store Surabaya. The contribution
of perceived quality and perceived value toward consumer repurchase
intention is 55,5%.

Keywords: perceived quality, perceived value, repurchase intention
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