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ABSTRAK

Laporan kerja praktik ini membahas peran content creator dalam pembuatan konten
digital di MS GLOW by WIDY A, sebuah usaha yang bergerak di bidang penjualan
produk skincare melalui platform TikTok Shop. Selama pelaksanaan kerja praktik,
penulis bertugas melakukan riset tren, menyusun ide konten, mengambil video,
melakukan editing, menulis caption, serta mengevaluasi performa konten. Penulis
terlibat dalam seluruh proses produksi konten dengan tujuan meningkatkan
engagement, dan penjualan produk. Hasil kerja praktik menunjukkan bahwa
content creator memiliki peran penting dalam mendukung strategi pemasaran.
Konten yang kreatif, informatif, dan mengikuti tren terbukti mampu menarik
perhatian audiens serta memperkuat engagement di tengah persaingan industri
skincare yang semakin kompetitif. Selain memberikan kontribusi bagi perusahaan,
kerja praktik ini juga memberikan pengalaman praktis dan meningkatkan

keterampilan penulis dalam bidang komunikasi media digital.

Kata Kunci: content creator, media sosial, TikTok, skincare, MS GLOW.
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ABSTRACT

This internship report discusses the role of content creators in producing digital
content at MS GLOW by WIDYA, a business that sells skincare products through
the TikTok Shop platform. During the internship, the author was tasked with
researching trends, developing content ideas, filming videos, editing, writing
captions, and evaluating content performance. The author was involved in the entire
content production process with the goal of increasing engagement and product
sales. The results of this internship demonstrate that content creators play a crucial
role in supporting marketing strategies. Creative, informative, and trend-driven
content has proven effective in capturing the audience’s attention and strengthening
engagement amid the increasingly competitive skincare industry. In addition to
contributing to the company, this internship also provided the author with practical

experience and enhanced their skills in the field of digital media communication.

Keywords: content creator, social media, TikTok, skincare, MS GLOW.
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