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ABSTRAK 

 

Studi berikut, bertujuan menemukan pengaruh E-WoM aplikasi 1xBet 

terhadap keputusan penggunaan judi online kelompok remaja di Surabaya. 

Penyebaran E-WoM terkait aplikasi judi online 1XBet kini telah marak di platform 

digital dan menyasar kelompok remaja usia 10-20 tahun. Maraknya paparan 

informasi judi online, menyebabkan keputusan penggunaan judi online berpotensi 

memberikan efek jangka panjang. 

Menggunakan metode penelitian survei, pendekatan kuantitatif, dengan 

jenis penelitian deskriptif. Penelitian tersebut meminjam teori utama yakni 

electronic word of mouth dan keputusan penggunaan. Data yang diterima dalam 

penelitian ini dikumpulkan dengan kuesioner survei. 

Hasil penelitian memperlihatkan variabel E-WoM memiliki hubungan yang 

lemah dengan keputusan penggunaan, sub dimensi E-WoM dengan pengaruh paling 

tinggi adalah valence of opinion, memperlihatkan remaja sering menemukan ulasan 

positif dan berpotensi dipaparkan kembali kepada orang lain. Sedangkan keputusan 

penggunaan didominasi dengan waktu saat terjadi pembelian, menunjukkan 

responden memiliki preferensi waktu tertentu saat menggunakan judi online.   

Kata kunci: Electronic Word of Mouth, Judi Online, Keputusan Penggunaan  
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ABSTRACT 

 

The following study aims to determine the influence of E-WoM regarding 

the 1xBet app on the decision to use online gambling among adolescents in 

Surabaya. The spread of E-WoM related to the 1xBet online gambling app has 

become widespread on digital platforms and targets adolescents aged 10–20 years. 

The widespread exposure to information about online gambling means that the 

decision to use online gambling has the potential to have long-term effects. 

The study employed a survey research method using a quantitative approach 

and a descriptive research design. It drew upon key theories, namely electronic 

word-of-mouth and usage decision-making. Data for this study were collected via 

a survey questionnaire. 

The results show that the E-WoM variable has a weak relationship with 

usage decisions; the E-WoM sub-dimension with the highest influence is “valence 

of opinion,” indicating that adolescents frequently encounter positive reviews and 

are likely to share them with others. Meanwhile, usage decisions were dominated 

by the time of purchase, indicating that respondents have a preference for specific 

times when engaging in online gambling.  

Keywords: Electronic Word of Mouth, Online Gambling, Usage Decision


