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ABSTRAK 

Dalam era digital, persaingan industri kafe semakin bergantung pada strategi 

pemasaran berbasis media sosial yang mampu membangun citra, meningkatkan 

keterlibatan audiens, dan menarik konsumen baru. Generasi milenial dan Gen Z 

sebagai pengguna aktif platform digital menjadikan peran content creator semakin 

strategis dalam menciptakan konten visual yang estetik, informatif, dan relevan. 

Melalui kemampuan dalam merancang foto, video, serta narasi yang 

menggambarkan identitas dan suasana kafe, content creator berkontribusi pada 

peningkatan brand awareness serta diferensiasi di tengah kompetisi ketat sektor 

F&B. Program kerja praktik ini dirancang untuk mengaplikasikan keterampilan 

content creation dalam mendukung pengembangan strategi komunikasi digital 

sebuah kafe, sekaligus memberikan pengalaman nyata bagi mahasiswa dalam 

proses perencanaan, produksi, dan evaluasi konten. Dengan demikian, kerja praktik 

ini diharapkan menghasilkan manfaat timbal balik, yaitu optimalisasi media sosial 

bagi pihak kafe dan peningkatan kompetensi profesional mahasiswa sebagai calon 

praktisi industri kreatif. 

Kata kunci: Content creator, pemasaran digital, media sosial, brand awareness, 

industri kafe, strategi komunikasi, F&B. 
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ABSTRACT 

In the digital era, competition in the cafe industry increasingly relies on social 

media-based marketing strategies that build image, increase audience engagement, 

and attract new customers. As active users of digital platforms, millennials and Gen 

Z make the role of content creators increasingly strategic in creating aesthetic, 

informative, and relevant visual content. Through their ability to design photos, 

videos, and narratives that convey the cafe's identity and atmosphere, content 

creators contribute to increased brand awareness and differentiation amidst the 

intense competition in the F&B sector. This internship program is designed to apply 

content creation skills to support the development of a cafe's digital communication 

strategy, while also providing students with real-world experience in the planning, 

production, and evaluation of content. Therefore, this internship is expected to yield 

mutual benefits, namely optimizing social media for the cafe and enhancing 

students' professional competencies as future creative industry practitioners. 

 
Keywords: Content creator, digital marketing, social media, brand awareness, cafe 

industry, communication strategy, F&B. 


