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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh kesadaran merek 

dan kepercayaan merek terhadap keputusan pembelian Maybelline dipengguna 

Shopee. Sampel penelitian terdiri dari minimal 100 responden yang merupakan 

konsumen Shopee berusia minimal 17 tahun dan pernah membeli  produk 

Maybelline. Teknik pengambilan sampel menggunakan metode purposive 

sampling. Data dikumpulkan secara online melalui googleform dan disebarkan 

melalui Direct Massage (DM).  Teknik analisis data menggunakan uji validitas dan 

uji reliabilitas, uji asumsi klasik, uji regresi linier berganda, uji hipotesis, koefisiensi 

determinasi (R2), dan uji t. Hasil penelitian menunjukkan bahwa variabel kesadaran 

merek dan kepercayaan merek mempunyai peran penting untuk mendorong 

keputusan pembelian produk Maybelline di platform shopee. Temuan ini 

mengindikasikan bahwa semakin tinggi tingkat pengenalan konsumen terhadap 

merek dan semakin kuat rasa percaya konsumen terhadap kualitas dan reputasi 

merek tersebut. 

 

Kata Kunci : Kesadaran Merek, Kepercayaan Merek, Keputusan Pembelian  
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ABSTRACT 

This research aims to test and analyze the effect of brand awareness and brand trust 

towards Maybelline's purchasing decision in Shopee users. The research sample 

consists of at least 100 respondents who are Shopee consumers at least 17 years old 

and have bought Maybelline products. Sampling technique using purposive 

sampling method. Data is collected online through googleform and disseminated 

through Direct Massage (DM). Data analysis techniques use validity test and 

reliability test, classical assumption test, multiple linear regression test, hypothesis 

test, coefficient of determination (R2), and t test. The results of the study indicate 

that brand awareness and brand trust play an important role in driving purchasing 

decisions for Maybelline products on the Shopee platform. These findings indicate 

that the higher the level of consumer recognition of the brand, the stronger the 

consumer's trust in the quality and reputation of the brand. 
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