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ABSTRAK

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh lifestyle, brand
awareness terhadap keputusan pembelian smarthpone merek Apple. Sampel yang
digunakan dalam penelitian ini yaitu sebanyak 100 responden yang merupakan
mahasiswa Universitas Katolik Widya Mandala Surabaya kampus Kota Madiun.
Teknik pengambilan sampel menggunakan purposive sampling. Teknik analisis
data menggunakan uji regresi linier berganda, uji hipotesis, uji koefisien
determinasi(R). Hasil penelitian menemukan bahwa variabel lifestyle berpengaruh
signifikan dan positif terhadap keputusan pembelian serta variabel brand awareness
berpengaruh signifikan dan positif terhadap keputusan pembelian. Nilai koefisien
Determinasi yang diperoleh yaitu sebesar 0,748, artinya variabel /ifestyle dan brand
awareness memberikan pengaruh sebesar 74,8% dan sisanya 25,2% dipengaruhi
oleh variabel lainnya yang tidak termasuk dalam penelitian ini.

Kata kunci : Lifestyle, Brand Awareness, Keputusan Pembelian, Mahasiswa
UKWMS kampus Kota Madiun
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ABSTRACT

This study aims to test and analyze the influence of /ifestyle and brand awareness
on purchasing decisions for Apple smarthpones. The sample used in this study was
100 respondents who were students of Widya Mandala Catholic University
Surabaya, Madiun City campus. The sampling technique used purposive sampling.
The data analysis technique used multiple linear regression tests, hypothesis tests,
and coefficient of determination (R) tests. The results of the study found that
lifestyle variables had a significant and positive effect on purchasing decisions,
while brand awareness variables had a significant and positive effect on purchasing
decisions. The coefficient of determination obtained was 0,748, meaning that
lifestyle and brand awareness variables had an influence of 74,8%, and the
remaining 25,2% was influenced by other variables not included in this study.

Keywords: Lifestyle, Brand Awareness, Purchasing Decisions, UKWMS
Students Madiun City.
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