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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh brand ambassador
terhadap citra produk dengan studi kasus Azizah Salsha sebagai duta merek produk
kecantikan Jiera pada perempuan di Surabaya. Latar belakang penelitian didasari
oleh tren penggunaan brand ambassador sebagai strategi pemasaran untuk
meningkatkan kesadaran merek, membangun citra positif, serta memengaruhi
keputusan pembelian. Kasus yang melibatkan Azizah Salsha menarik dikaji karena
berpotensi mempengaruhi persepsi konsumen terhadap citra produk yang
diwakilinya.

Penelitian ini menggunakan metode kuantitatif dengan pendekatan survei
pada perempuan berusia 17-25 tahun di Surabaya yang mengenal produk Jiera dan
pernah melihat promosi yang menampilkan Azizah Salsha. Data dikumpulkan
melalui kuesioner skala Likert yang mengukur variabel brand ambassador
(visibility, credibility, attractiveness, power) dan citra produk (corporate image,
user image, product image).

Hasil penelitian diharapkan memberikan pemahaman tentang pengaruh
figur publik terhadap citra produk serta menjadi masukan bagi perusahaan dalam
memilih brand ambassador yang tepat.

Kata kunci: Brand Ambassador, Citra Produk, Jiera, Azizah Salsha, Pemasaran

Xiil



ABSTRACT

This study aims to analyze the influence of a brand ambassador on product
image, with a case study of Azizah Salsha as the brand ambassador for Jiera beauty
products among women in Surabaya. The background of this research is based on
the trend of using brand ambassadors as a marketing strategy to increase brand
awareness, build a positive image, and influence purchasing decisions. The case
involving Azizah Salsha is particularly interesting to examine as it has the potential
to affect consumers’ perceptions of the product’s image she represents.

This research employs a quantitative method with a survey approach
involving women aged 17-25 in Surabaya who are familiar with Jiera products and
have seen promotions featuring Azizah Salsha. Data were collected through a
Likert scale questionnaire measuring the variables of brand ambassador (visibility,
credibility, attractiveness, power) and product image (corporate image, user
image, product image).

The results of this study are expected to provide insights into the influence
of public figures on product image and serve as input for companies in selecting
the right brand ambassador.

Keywords: Brand Ambassador, Product Image, Jiera, Azizah Salsha, Marketing
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