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Livia Jessalyn Anggono (2025) “Hubungan Online Social Comparison dengan Self-
Esteem pada Emering Adulthood Pengguna Instagram”. SKripsi Sarjana Strata 1.
Fakultas Psikologi Universitas Katolik Widya Mandala Surabaya.

ABSTRAK

Perkembangan teknologi komunikasi yang pesat menjadikan media sosial,
khususnya Instagram, sebagai bagian penting dalam kehidupan masyarakat
modern. Pengguna media sosial Instagram didominasi oleh individu yang berada
pada masa emerging adulthood untuk membangun relasi dengan orang lain.
Namun, aktivitas di media sosial juga memunculkan fenomena online social
comparison, yaitu kecenderungan individu membandingkan dirinya dengan orang
lain. Perbandingan sosial yang terjadi di dunia maya dapat berpengaruh terhadap
self-esteem atau penilaian diri individu. Instagram menjadi salah satu penyebab
individu memiliki self-esteem yang rendah dan faktor utama yang memengaruhinya
adalah online social comparison. Penelitian ini bertujuan untuk mengetahui
hubungan antara online social comparison dan self-esteem pada emerging
adulthood pengguna Instagram. Pengambilan data dilakukan dengan metode
accidental sampling dan terdapat 270 pengguna yang menjadi responden dalam
penelitian ini yang terdiri dari 99 laki-laki dan 171 perempuan. Variabel self-esteem
diukur menggunakan Rosenberg Self-Esteem (RSE) disusun oleh Rosenberg (1965)
sedangkan variabel online social comparison diukur menggunakan Jowa
Netherlands Comparison Orientation Measure (INCOM) disusun oleh Gibbons, F.
X., & Buunk, B. P. (1999). Kedua alat ukur diadaptasi ke Bahasa Indonesia untuk
menyesuaikan konteks penelitian ini. Berdasarkan uji reliabilitas Rosenberg Self-
Esteem (RSE) mendapatkan nilai Alpha Cronbach’s sebesar 0,837 dan lowa
Netherlands Comparison Orientation Measure (INCOM) mendapatkan nilai 4lpha
Cronbach's sebesar 0,791. Hasil uji hipotesis pada penelitian ini menggunakan uji
statistik non-parametrik Kendalls Tau-B yang menunjukkan ada hubungan yang
signifikan antara online social comparison dengan self-esteem pada emerging
adulthood pengguna Instagram (r = 0,253; p < 0,05). Hubungan korelasi positif
menunjukkan bahwa semakin tinggi online social comparison yang dilakukan,
semakin tinggi self-esteem pengguna, begitu juga sebaliknya. Pengguna media
sosial yang memiliki self-esteem yang tinggi cenderung melakukan online social
comparison terhadap pengguna yang dipandang inferior. Hal tersebut menjelaskan
alasan mengapa online social comparison dengan self-esteem memiliki korelasi
positif.

Kata Kunci: online social comparison, self-esteem, emerging adulthood,
Instagram
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Livia Jessalyn Anggono (2025) “The Relationship Between Online Social
Comparison and Self-Esteem Among Emerging Adulthood Instagram Users”.
Undergraduate Thesis 1. Faculty of Psychology, Widya Mandala Surabaya
Catholic University.

ABSTRACT

Rapid developments in communication technology have made social media,
especially Instagram, an important part of modern society. Instagram users are
predominantly individuals in emerging adulthood who use the platform to build
relationships with others. However, social media activity also gives rise to the
phenomenon of online social comparison, which is the tendency for individuals to
compare themselves with others. Social comparisons that occur in the virtual world
can affect an individual's self-esteem or self-assessment. Instagram is one of the
causes of low self-esteem among individuals, and the main factor influencing this
is online social comparison. This study aims to determine the relationship between
online social comparison and self-esteem in emerging adulthood among Instagram
users. Data collection was conducted using accidental sampling, and there were
270 users who became respondents in this study, consisting of 99 males and 171
females. The self-esteem variable was measured using the Rosenberg Self-Esteem
(RSE) developed by Rosenberg (1965), while the online social comparison variable
was measured using the lowa Netherlands Comparison Orientation Measure
(INCOM) developed by Gibbons, F. X., & Buunk, B. P. (1999). Both measurement
tools were adapted into Indonesian to suit the context of this study. Based on the
reliability test, the Rosenberg Self-Esteem (RSE) obtained a Cronbach's Alpha
value of 0.837 and the lowa Netherlands Comparison Orientation Measure
(INCOM) obtained a Cronbach's Alpha value of 0.791. The results of the hypothesis
testing in this study used Kendall's Tau-B non-parametric statistical test, which
showed a significant relationship between online social comparison and self-esteem
in emerging adulthood among Instagram users (r = 0.253; p < 0.05). The positive
correlation shows that the higher the online social comparison, the higher the self-
esteem of users, and vice versa. Social media users with high self-esteem tend to
engage in online social comparison with users who are perceived as inferior. This
explains why online social comparison and self-esteem have a positive correlation.

Keywords: online social comparison, self-esteem, emerging adulthood, Instagram
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