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ABSTRAK 

Penelitian ini bertujuan untuk memahami bagaimana jaringan komunikasi 

terbentuk dalam aktivitas electronic word of mouth (e-WOM) di grup WhatsApp 

komunitas penggemar TREASURE “TR10-TM”. Penelitian menggunakan 

pendekatan deskriptif kuantitatif dengan memanfaatkan aplikasi ChatStats 

WhatsApp dan NodeXL untuk memetakan struktur jaringan, menganalisis peran 

aktor, serta mengidentifikasi pola penyebaran informasi. Hasil penelitian 

menunjukkan bahwa jaringan komunikasi dalam grup bersifat terpusat (centralized 

network), dengan beberapa aktor yang berposisi sebagai opinion leader 

berdasarkan nilai degree, betweenness, closeness, dan eigenvector centrality yang 

tinggi. Temuan penting dalam penelitian ini adalah fakta bahwa Kanna berperan 

sebagai opinion leader meskipun bukan admin, sehingga pengaruh dalam e-WOM 

lebih ditentukan oleh intensitas partisipasi dibandingkan posisi formal. Sementara 

itu, aktor seperti bridge penghubung antar-cluster, sedangkan beberapa anggota lain 

berada pada posisi isolate. Struktur jaringan yang terbentuk menunjukkan bahwa 

penyebaran e-WOM terkait comeback “Paradise”, aktivitas promosi, dan 

percakapan fandom bergerak melalui jalur komunikasi yang dipimpin aktor-aktor 

inti tersebut. Aktivitas e-WOM di komunitas TR10-TM berkembang melalui 

kombinasi antara peran opinion leader, pola interaksi internal cluster, serta 

keterhubungan antaranggota yang terbentuk secara alami dalam dinamika 

komunitas digital. 

Kata kunci : e-WOM, Jaringan Komunikasi, Opinion Leader, Fandom 

TREASURE, WhatsApp, NodeXL 
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ABSTRACT 

This study aims to understand how communication networks are formed in 

electronic word of mouth (e-WOM) activities in the TREASURE fan community 

WhatsApp group “TR10-TM”. The study uses a quantitative descriptive approach 

by utilizing the WhatsApp ChatStats and NodeXL applications to map network 

structures, analyze actor roles, and identify information dissemination patterns. 

The results show that the communication network within the group is centralized, 

with several actors positioned as opinion leaders based on high degree, 

betweenness, closeness, and eigenvector centrality values. An important finding in 

this study is the fact that Kanna acts as an opinion leader even though she is not an 

admin, so that influence in e-WOM is determined more by the intensity of 

participation than by formal position. Meanwhile, actors such as bridges connect 

clusters, while several other members are in isolated positions. The network 

structure that is formed shows that the spread of e-WOM related to the comeback 

of “Paradise,” promotional activities, and fandom conversations moves through 

communication channels led by these core actors. E-WOM activity in the TR10-TM 

community develops through a combination of the role of opinion leaders, internal 

cluster interaction patterns, and the interconnectedness between members that is 

formed naturally in the dynamics of the digital community. 

Keywords: e-WOM, Communication Network, Opinion Leader, TREASURE 

Fandom, WhatsApp, NodeXL 

 


