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ABSTRAK

Penelitian ini membahas peran produksi konten dalam upaya Radio Merdeka FM
(@merdekafm) beradaptasi dengan era digital dan memperluas jangkauan ke
platform media sosial, khususnya Instagram dan TikTok. Merdeka FM menargetkan
audiens dewasa muda, dengan fokus konten pada isu-isu seputar dunia kerja dan
"Budak Korporat". Tujuan utama kerja praktik adalah untuk menerapkan dan
mengembangkan keterampilan teknis editing video, serta memahami proses produksi
konten audio-visual yang melibatkan tahapan Pra-Produksi, Produksi, dan Pasca-
Produksi. Penulis terlibat aktif dalam produksi dan editing berbagai jenis konten,
termasuk Podcast Singkat, Konten Repost, Konten Teks, dan Konten Design
Carousel. Hasilnya menunjukkan bahwa Merdeka FM berhasil menerapkan strategi
produksi konten yang efektif dan konsisten, menghasilkan konten yang fresh,
menarik, dan informatif yang sesuai dengan karakter audiens dewasa muda, sekaligus

memperkuat keterlibatan followers.

Kata kunci : Produksi Konten, Media Sosial, Konten Audio-Visual, Strategi Konten.
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ABSTRAC

This research examines the role of content production in Radio Merdeka FM's
(@merdekafm) efforts to adapt to the digital era and expand its reach to social media
platforms, particularly Instagram and TikTok. Merdeka FM targets a young adult
audience, with content focused on issues surrounding the world of work and
"Corporate Slaves." The main objective of the internship is to apply and develop
technical video editing skills, as well as understand the audio-visual content
production process that involves Pre-Production, Production, and Post-Production
stages. The author is actively involved in the production and editing of various types
of content, including Short Podcasts, Repost Content, Text Content, and Design
Carousel Content. The results show that Merdeka FM has successfully implemented
an effective and consistent content production strategy, producing fresh, interesting,
and informative content that suits the characteristics of its young adult audience,

while strengthening follower engagement.

Keywords: Content Production, Social Media, Audio-Visual Content, Content

Strategy.
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