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ABSTRAK

Machita Putri Pasha, NRP.1423022070. PERAN PROJECT MANAGER PADA
DIVISI LAYANAN PROMOSI DIGITAL DALAM MEMPRODUKSI KONTEN
TIKTOK @VIVACOSMETICS

Laporan kerja praktik ini membahas mengenai peran content creator pada Divisi
Layanan Promosi Digital di PT. Vitapharm (Viva Cosmetics) yang diketahui dan
dialami oleh penulis dalam proses produksi konten. Content creator memiliki
tanggung jawab penting dalam merencanakan, mengorganisasi, serta mengawasi
jalannya setiap video promosi digital agar sesuai dengan tujuan perusahaan. Kerja
praktik ini dilaksanakan selama tiga bulan, mulai 14 Juli 2025 hingga 31 Oktober
2025, dengan fokus kegiatan pada produksi konten TikTok, serta perencanaan
campaign launching product. Metode yang digunakan dalam pelaksanaan kerja
praktik meliputi observasi langsung dan partisipasi aktif terhadap proses kerja tim
promosi digital Viva Cosmetics. Hasil dari kerja praktik menunjukkan bahwa
keberadaan content creator berperan besar dalam memastikan efektivitas
komunikasi digital perusahaan. Mulai dari tahap pra-produksi, produksi, hingga
pascaproduksi, content creator berfungsi sebagai pengendali arah strategi konten
agar selaras dengan identitas merk. Strategi produksi konten yang terencana dan
konsisten terbukti mampu meningkatkan engagement serta memperkuat loyalitas
konsumen terhadap brand Viva Cosmetics.

Kata kunci: Content Creator, promosi digital, campaign product, produksi konten.
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ABSTRACT

This internship report discusses the role of content creators in the Digital
Promotion Services Division at PT. Vitapharm (Viva Cosmetics) as observed and
experienced by the author during the content production process. Content creators
have important responsibilities in planning, organizing, and supervising the
production of each digital promotional video to ensure it is in line with the
company's objectives. This internship was carried out for three months, from July
14, 2025, to October 31, 2025, with a focus on TikTok content production and
product launch campaign planning. The methods used in the internship included
direct observation and active participation in the work processes of Viva Cosmetics'
digital promotion team. The results of the internship show that content creators
play a major role in ensuring the effectiveness of the company's digital
communications. From the pre-production, production, to post-production stages,
content creators function as controllers of content strategy direction to align with
brand identity. A planned and consistent content production strategy has proven to

increase engagement and strengthen consumer loyalty to the Viva Cosmetics brand.

Keywords: Content Creator, digital promotion, content production.
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