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ABSTRAK 

Dea Abigael Melanie Keisha NRP. 1423021101. “AKTIVITAS SOCIAL 

MEDIA MARKETING PADA AKUN INSTAGRAM BASKARAID_” 

 

Laporan Kerja Praktik ini membahas aktivitas penulis sebagai social media admin 

pada akun Instagram @BaskaraID_, sebuah bisnis yang bergerak di bidang 

penyediaan dan penjualan barang impor dari Jepang dan Korea. Selama dua bulan 

masa magang, penulis bertanggung jawab dalam pengelolaan konten digital, 

termasuk mengunggah katalog produk, melakukan editing visual dasar, menulis 

caption, serta membalas pesan pelanggan. Aktivitas ini juga melibatkan koordinasi 

dengan tim procurement, pendataan ketertarikan pelanggan, serta partisipasi dalam 

rapat evaluasi mingguan dan bulanan. Melalui pengalaman ini, penulis memahami 

penerapan konsep social media marketing secara praktis, khususnya dalam 

membangun hubungan dengan konsumen, meningkatkan branding, memberikan 

publisitas, serta menjalankan promosi melalui platform Instagram. Hasil kerja 

praktik menunjukkan bahwa pengelolaan media sosial yang konsisten dan responsif 

berperan penting dalam meningkatkan visibilitas produk, memperkuat citra 

perusahaan serta mendukung proses operasional perusahaan secara keseluruhan. 

 

Kata Kunci: Social Media Marketing, Admin Media Sosial, Instagram. 
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ABSTRACT 

Dea Abigael Melanie Keisha NRP. 1423021101. “SOCIAL MEDIA 

MARKETING ACTIVITIES ON INSTAGRAM ACCOUNT BASKARAID_” 

 

This internship report discusses the author’s activities as a social media admin for 

the Instagram account @BaskaraID_, a business engaged in the provision and sale 

of imported products from Japan and Korea. Throughout the two-month internship 

period, the author was responsible for managing digital content, including 

uploading product catalogues, performing basic visual editing, writing captions, 

and responding to customer inquiries. These activities also involved coordination 

with the procurement team, documenting customer interests, and participating in 

weekly and monthly evaluation meetings. Through this experience, the author 

gained practical understanding of social media marketing concepts, particularly in 

building customer relationships, enhancing brand visibility, generating publicity, 

and carrying out promotional efforts through the Instagram platform. The results of 

the internship indicate that consistent and responsive social media management 

plays a crucial role in increasing product visibility, strengthening brand image, and 

supporting the company’s overall operational processes. 

 

Keywords: Social Media Marketing, Social Media Admin, Instagram. 

 

 

 

 

 


