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ABSTRAK

Laporan kerja praktik ini membahas penerapan komunikasi pemasaran
digital Rumah Sakit Premier Surabaya melalui proses produksi konten Instagram.
Penulis menjalani kerja praktik selama tiga bulan di Divisi Marketing, sub-divisi
Public Relation, dengan peran sebagai desainer grafis dan editor video. Produksi
konten dilakukan melalui tahapan pra-produksi, produksi, dan pasca-produksi
menggunakan aplikasi CapCut dan Canva. Konten yang dihasilkan meliputi video
edukasi medis, recap kegiatan, perkenalan dokter, serta materi promosi layanan.
Penerapan strategi komunikasi pemasaran RSPS berlandaskan konsep Marketing
Mix (4P), yang bertujuan membangun citra profesional dan meningkatkan
keterlibatan audiens di media sosial. Hasil kerja praktik menunjukkan bahwa
pemanfaatan konten digital efektif dalam mendukung promosi rumah sakit dan
memperkuat kepercayaan publik. Adapun saran yang diberikan adalah penambahan
personel internal untuk produksi konten serta perencanaan content calendar yang
lebih terstruktur agar proses publikasi lebih efektif dan konsisten.

Kata Kunci: Komunikasi Pemasaran, Pemasaran Digital, Produksi Konten,
Instagram, Rumah Sakit Premier Surabaya.
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ABSTRACT

This internship report discusses the application of digital marketing
communications at Premier Hospital Surabaya through the Instagram content
production process. The author underwent a three-month internship in the
Marketing Division, Public Relations sub-division, with the role of graphic
designer and video editor. Content production was carried out through the pre-
production, production, and post-production stages using the CapCut and Canva
applications. The content produced included medical education videos, activity
recaps, doctor introductions, and service promotion materials. The implementation
of RSPS's marketing communication strategy was based on the Marketing Mix (4P)
concept, which aimed to build a professional image and increase audience
engagement on social media. The results of the internship showed that the use of
digital content was effective in supporting hospital promotion and strengthening
public trust. The recommendations provided include adding internal personnel for
content production and planning a more structured content calendar to ensure a
more effective and consistent publication process.

Keywords: Marketing Communication, Digital Marketing, Content Production,
Instagram, Premier Hospital Surabaya.
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