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ABSTRAK 

 

Perkembangan teknologi digital telah mengubah cara perusahaan dalam berkomunikasi 

dan memasarkan produknya. Media sosial kini menjadi sarana utama dalam strategi 

pemasaran digital, termasuk bagi industri kuliner seperti DeLuna Coffee & Eatery. 

Melalui platform Instagram @delunacoffee.sby, DeLuna Coffee berupaya membangun 

citra merek, memperluas jangkauan konsumen, serta meningkatkan interaksi dengan 

audiens melalui konten visual yang menarik. Dalam konteks tersebut, peran editor 

menjadi sangat penting untuk memastikan kualitas visual dan konsistensi pesan yang 

disampaikan. Kerja praktik ini bertujuan untuk memahami secara langsung proses kerja 

editor dalam mengoptimalkan media sosial Instagram DeLuna Coffee. Kegiatan yang 

dilakukan meliputi tahap pra-produksi (perencanaan ide dan konsep konten), produksi 

(pengambilan gambar dan video), serta pasca-produksi (proses editing, color grading, 

dan mixing). Penulis juga terlibat dalam pembuatan brosur, foto produk, dan video 

promosi dengan menggunakan aplikasi seperti CapCut dan Prequel Pro. Melalui 

pengalaman ini, penulis belajar bahwa menjadi editor bukan hanya soal keterampilan 

teknis, tapi juga soal memahami strategi komunikasi visual dan tujuan pemasaran 

brand. Setiap konten yang dibuat harus punya nilai estetika, namun tetap relevan dan 

mudah dipahami oleh audiens. Penulis merasa pengalaman kerja praktik ini 

memberikan banyak wawasan baru tentang dunia digital marketing, khususnya di 

bidang editing konten visual, dan percaya bahwa keahlian yang diperoleh akan sangat 

bermanfaat untuk karier di masa depan. 

 

Kata Kunci :  Editor, Media Sosial, Instagram, Konten Visual, Digital Marketing, 

DeLuna Coffee 

 

 

 

 

 

 

 



 
 

xiii 

 

 

ABSTRACT 

 

The development of digital technology has transformed the way companies 

communicate and market their products. Social media has now become a primary tool 

in digital marketing strategies, including for culinary businesses such as DeLuna 

Coffee & Eatery. Through its Instagram platform, @delunacoffee.sby, DeLuna Coffee 

strives to build brand image, expand consumer reach, and enhance audience 

engagement through visually appealing content. In this context, the role of an editor is 

crucial to ensure the visual quality and consistency of the conveyed message. This 

internship aims to gain direct understanding of the editor’s workflow in optimizing 

DeLuna Coffee’s Instagram presence. The activities involved include the pre-

production stage (idea and content concept planning), production (photo and video 

shooting), and post-production (editing, color grading, and mixing). The writer also 

participated in creating brochures, product photos, and promotional videos using 

applications such as CapCut and Prequel Pro. Through this experience, the writer 

learned that being an editor is not only about technical skills but also about 

understanding visual communication strategies and brand marketing objectives. Every 

piece of content created must have aesthetic value while remaining relevant and easily 

understood by the audience. The writer believes that this internship experience has 

provided valuable insights into the world of digital marketing especially in visual 

content editing and that the acquired skills will be highly beneficial for future career 

development. 

 

Keywords :  Editor, Social Media, Instagram, Visual Content, Digital Marketing, 

DeLuna Coffee 

 

 

 

 

 

 


	LAPORAN KERJA PRAKTIK
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR LAMPIRAN
	ABSTRAK

