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ABSTRAK 

Fenomena maraknya program naming rights di Indonesia menunjukkan 

semakin kuatnya strategi kolaborasi antara brand dan moda transportasi publik, 

termasuk kerja sama Cipete Raya Tuku pada MRT Jakarta. Pada 2025, Tuku 

menjadi brand food and beverages pertama yang bekerja sama pada penamaan 

stasiun di MRTJ. Kerjasama ini berpotensi membentuk persepsi penumpang 

terhadap brand yang menjadi sponsor. Penelitian ini bertujuan untuk memahami 

pengaruh naming rights sponsorship terhadap brand equity Tuku pada penumpang 

MRTJ. Penelitian ini menggunakan teori naming rights sponsorship dan brand 

equity. Metode penelitian yang digunakan adalah kuantitatif dengan mpenyebaran 

kuesioner kepada 100 penumpang MRTJ yang memenuhi kriteria berusia produktif 

(15-59 tahun), pernah membeli atau konsumsi produk Tuku, mengetahui naming 

rights sponsorship Cipete Raya Tuku, menggunakan MRTJ khususnya di stasiun 

Cipete Raya Tuku. Lalu data dianalisis menggunakan uji regresi linear dengan 

didapatkan hasil yang positif. Hasil penelitian menunjukkan bahwa naming rights 

sponsorship Cipete Raya Tuku berpengaruh signifikan dan positif terhadap brand 

equity Tuku. Komponen brand equity yang paling meningkat adalah brand 

awareness, diikuti brand association, perceived quality, dan brand loyalty. Naming 

right sponsorship ini meningkatkan kredibilitas Tuku dan relevansi brand dengan 

kehidupan mobilitas penumpang MRTJ. Secara keseluruhan, program ini efektif 

memperkuat posisi Tuku di benak pengguna MRT Jakarta. 

Kata kunci: naming rights sponsorship, MRT Jakarta, Tuku, brand equity. 
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ABSTRACT 

The growing trend of naming rights programs in Indonesia reflects the 

strengthening collaboration strategies between brands and public transportation 

systems, including the Cipete Raya Tuku partnership on MRT Jakarta. In 2025, 

Tuku became the first food-and-beverage brand to obtain station naming rights on 

the MRT. This collaboration has the potential to shape passengers’ perceptions of 

the sponsoring brand. This study aims to understand the influence of naming rights 

sponsorship on Tuku’s brand equity among MRT Jakarta passengers. The study 

draws on naming rights sponsorship theory and brand equity theory. A quantitative 

method was employed by distributing questionnaires to 100 MRT passengers, those 

within productive age (15–59), who have purchased or consumed Tuku products, 

are aware of the Cipete Raya Tuku naming rights, and have used MRT Jakarta, 

particularly at the Cipete Raya Tuku station. The data were then analyzed using 

simple linear regression and yielded positive results. The findings show that the 

Cipete Raya Tuku naming rights sponsorship has a significant and positive effect 

on Tuku’s brand equity. The component that increases the most is brand awareness, 

followed by brand association, perceived quality, and brand loyalty. This naming 

rights program enhances Tuku’s credibility and strengthens the brand’s relevance to 

the daily mobility of MRT passengers. Overall, the collaboration effectively 

reinforces Tuku’s position in the minds of MRT Jakarta users. 

Keywords: naming rights sponsorship, MRT Jakarta, Tuku, brand equity. 


