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ABSTRAK 

 Aktivitas content creator dalam membuat konten kian dibutuhkan di era 

digitalisasi. Konten yang sesuai branding merupakan strategi pemasaran baik untuk 

perusahaan maupun perseorangan. Tingginya penggunaan media sosial, banyak 

perusahaan yang mulai aktif branding di sosial media, salah satunya Tancorp 

Group. Lalu, Hermanto Tanoko selaku CEO & Founder juga menggunakan 

kesempatan ini untuk menjadi wajah atas perusahaannya sendiri, sehingga ia 

membentuk personal branding di sosial media. Temuan dari laporan kerja praktik 

ini akan membahas aktivitas content creator dalam memproduksi konten yang 

sesuai dengan personal branding di masyarakat luas. Produksi konten melalui tiga 

tahap yakni pra-produksi melibatkan proses pencarian ide dan penyusunan strategi 

dan kalender konten, produksi melibatkan proses eksekusi kalender konten, dan 

pasca-produksi melibatkan proses edit hingga evaluasi konten. Konten yang dibuat 

sesuai dengan personal branding yang memperhatikan kekhasan, relevansi, dan 

konsistensi. 

Kata kunci : content creator, personal branding, strategi pemasaran, media sosial.  
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ABSTRACT 

    The activities of content creators in producing content are increasingly needed 

in the era of digitalization. Content that is in line with branding is a good marketing 

strategy for both companies and individuals. With the high use of social media, 

many companies have started to actively engage in branding on social media, one 

of which is Tancorp Group. Hermanto Tanoko, as CEO & Founder, also took this 

opportunity to become the face of his own company, thereby establishing his 

personal branding on social media. The findings of this internship report will 

discuss the activities of content creators in producing content that is in line with 

personal branding in the wider community. Content production involves three 

stages, namely pre-production, which involves the process of searching for ideas 

and compiling strategies and content calendars; production, which involves the 

process of executing the calendar plan; and post-production, which involves the 

process of editing and evaluating content. The content created is in line with 

personal branding that takes into account uniqueness, relevance, and consistency. 

 

Keywords: content creator, personal branding, marketing strategy, social media


