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ABSTRAK 

Vania Valencia Claresta, NRP 1423022103, Praktik Public Relations PT Telkom 
Indonesia Tbk dalam Membangun dan Mempertahankan Hubungan Baik dengan 
Publik Internal Witel Suramadu 

 

Laporan kerja praktik ini membahas praktik Public Relations (PR) Internal 
di PT Telkom Indonesia Tbk, khususnya pada unit Wilayah Telekomunikasi (Witel) 
Suramadu. Penulis menjalani magang di unit tersebut selama tiga bulan di divisi 
Public Relations dan Sekretariat dan melaksanakan berbagai tugas seperti penulisan 
berita untuk portal internal Telkom Group, pembuatan desain visual, serta tugas-
tugas lain yang mendukung kegiatan PR di Witel Suramadu. Tujuan dari 
pelaksanaan kerja praktik ini adalah untuk memahami bagaimana praktik PR 
internal yang dijalankan dalam lingkungan korporat, serta meningkatkan 
keterampilan dan pengetahuan mengenai strategi komunikasi korporat. Hasil kerja 
praktik menunjukkan bahwa praktik PR internal yang dijalankan di Witel Suramadu 
untuk menjaga hubungan baik dengan publik internal berupa berbagai kegiatan, 
seperti penulisan berita kegiatan internal dan pembuatan bahan komunikasi visual 
sebagai bagian dari praktik pengadaan event internal. Adapun praktik lain seperti 
pembuatan konten untuk media sosial, dokumentasi kegiatan, dan tugas-tugas 
sekretariat lain yang berguna untuk mendukung komunikasi dua arah antara 
manajemen dan karyawan, serta antar karyawan. 

 

Kata Kunci: Public Relations, Komunikasi Internal, Telkom Indonesia, Witel 
Suramadu, Desain Visual, PR News Writing
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ABSTRACT 

 

Vania Valencia Claresta, NRP 1423022103, The Public Relations Practices of PT 
Telkom Indonesia Tbk in Building and Maintaining Good Relations with the 
Internal Public of Witel Suramadu 

 

This internship report discusses the internal Public Relations (PR) practices 
at PT Telkom Indonesia Tbk, specifically in the Suramadu Telecommunications 
District Unit (Witel). The author underwent a three-month internship in the Public 
Relations and Secretariat division and carried out various tasks such as writing 
news for the Telkom Group internal portal and creating visual designs, as well as 
other tasks that support the PR activities at Witel Suramadu. The purpose of this 
internship was to understand how internal PR practices are carried out in a 
corporate environment, as well as to improve skills and knowledge in relations to 
corporate communication strategies. The results of the internship show that the 
internal PR practices carried out at Witel Suramadu to maintain good relations 
with the internal public take the form of various activities, such as writing news 
about internal activities and creating visual communication materials as part of the 
practice of organizing internal events. Other practices, such as creating content for 
social media, documenting activities, and other secretarial tasks, are useful for 
supporting the two-way communication between management and employees, as 
well as between employees.  

 

Keywords: Public Relations, Internal Communication, Telkom Indonesia, Witel 
Suramadu, Visual Design, PR News Writing 

 

 

 

 


