
5107-3170
by .. .

Submission date: 28-Nov-2024 05:06PM (UTC+0200)
Submission ID: 2534752024
File name: 5107-3170.docx (547.84K)
Word count: 6902
Character count: 39906



1

3

3

5

32

33

37

42

45



4

5

11

11

31

36

50

64

65



5

46

55

58

70



49

60



5
5

61

62





32



35





45



17

30

33

37

39

43

51

53

63

66

67

69

71



3

4

6

6
7

9

10

12

13

13

16

20

20

21

22

23

23

27

29

31

40

41

44

52

59

68



1

1

2

2

4

8

8

11

14

15

15

18

19

19

24

25

26

26

28

34

35

38

43

47

48

54

56

57



21%
SIMILARITY INDEX

19%
INTERNET SOURCES

18%
PUBLICATIONS

%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 1%

5 1%

6 1%

7 1%

5107-3170
ORIGINALITY REPORT

PRIMARY SOURCES

wseas.com
Internet Source

ouci.dntb.gov.ua
Internet Source

link.springer.com
Internet Source

semarakilmu.com.my
Internet Source

fastercapital.com
Internet Source

Jusuf Zeqiri, Paul Sergius Koku, Costinel
Dobre, Anca-Maria Milovan, Vjollca Visoka
Hasani, Tetiana Paientko. "The impact of
social media marketing on brand awareness,
brand engagement and purchase intention in
emerging economies", Marketing Intelligence
& Planning, 2024
Publication

onlinelibrary.wiley.com
Internet Source



8 1%

9 1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

www-emerald-com-443.webvpn.sxu.edu.cn
Internet Source

ocs.polije.ac.id
Internet Source

repository.up.ac.za:8080
Internet Source

www.redfame.com
Internet Source

Joshua Rumo Arongo Ndiege. "Social media
technology for the strategic positioning of
small and medium-sized enterprises:
Empirical evidence from Kenya", The
Electronic Journal of Information Systems in
Developing Countries, 2019
Publication

Tatik Tatik, Doddy Setiawan. "Does social
media marketing important for MSMEs
performance in Indonesia?", Asia Pacific
Journal of Marketing and Logistics, 2024
Publication

lutpub.lut.fi
Internet Source

ejournal.seaninstitute.or.id
Internet Source

eprints.glos.ac.uk
Internet Source



17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

findresearcher.sdu.dk
Internet Source

Sanggra Yolanda Agatha, Muh Nurkhamid.
"HIT RATE PEMERIKSAAN BARANG BAWAAN
PENUMPANG: PENDEKATAN DATA MINING",
JURNAL PERSPEKTIF BEA DAN CUKAI, 2022
Publication

www.emerald.com
Internet Source

cfds.fisipol.ugm.ac.id
Internet Source

journal.unika.ac.id
Internet Source

ojs.stiami.ac.id
Internet Source

socialisjournal.org
Internet Source

www.jonuns.com
Internet Source

arno.uvt.nl
Internet Source

doaj.org
Internet Source

Nafiah Ariyani, Mira Septiani. "Peningkatan
Literasi Pemasaran Digital Pelaku UMKM Jasa



28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

Service AC di Jakarta Timur.", RESWARA: Jurnal
Pengabdian Kepada Masyarakat, 2024
Publication

www.frontiersin.org
Internet Source

www.richtmann.org
Internet Source

Prabhsimran Singh, Kuldeep Kumar, Karanjeet
Singh Kahlon, Ravinder Singh Sawhney.
"Chapter 26 Can Tweets Predict Election
Results? Insights from Twitter Analytics",
Springer Science and Business Media LLC,
2019
Publication

ebin.pub
Internet Source

www.mdpi.com
Internet Source

Angeline Close Scheinbaum. "The Darker Side
of Social Media - Consumer Psychology and
Mental Health", Routledge, 2024
Publication

mail.econjournals.com
Internet Source

ujcontent.uj.ac.za
Internet Source



36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

43 <1%

44 <1%

www.marketing-tip.com
Internet Source

"Strategic Innovative Marketing and Tourism",
Springer Science and Business Media LLC,
2024
Publication

els-jbs-prod-cdn.jbs.elsevierhealth.com
Internet Source

repository.ubb.ac.id
Internet Source

saeb.feaa.uaic.ro
Internet Source

ejournal.unitomo.ac.id
Internet Source

Ayuningtyas Ayuningtyas, Sri Suhandiah,
Pantjawati Sudarmaningtyas, Kristin
Lebdaningrum. "Analisis Faktor Teknologi dan
Organisasi dalam Adopsi Aplikasi Penjualan
dan Pembayaran oleh UMKM", Jurnal
Eksplora Informatika, 2024
Publication

online-journal.unja.ac.id
Internet Source

www.springerprofessional.de
Internet Source



45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

53 <1%

54 <1%

Mohammad Awad AlAfnan. "Social Media
Personalities in Asia: Demographics, Platform
Preferences, and Behavior Based Analysis",
Studies in Media and Communication, 2024
Publication

kindatechnical.com
Internet Source

qip-journal.eu
Internet Source

journals.plos.org
Internet Source

data.doi.or.kr
Internet Source

gorilla.marketing
Internet Source

journal.unnes.ac.id
Internet Source

jssidoi.org
Internet Source

www.jidt.org
Internet Source

www.monitoringjournal.ru
Internet Source



55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

P. Kaliraj, T. Devi. "Artificial Intelligence
Theory, Models, and Applications", CRC Press,
2021
Publication

Santi Isnaini, Afif Ikhwanul Muslimin. "The
Role of AI in Enhancing Marketing
Communication: Implications for Policy and
Development in Indonesian Higher
Education", Studies in Media and
Communication, 2024
Publication

farmasi.univrab.ac.id
Internet Source

zbw.eu
Internet Source

Amanda Richardson, Ollie Ganz, Donna
Vallone. "The cigar ambassador: how Snoop
Dogg uses Instagram to promote tobacco
use", Tobacco Control, 2014
Publication

Fonseca, Luís Carlos Duarte. "Classification of
Sheep Behaviour Though Sensor-Based
Collars and Machine Learning", Universidade
de Aveiro (Portugal), 2024
Publication

Paulo Botelho Pires, José Duarte Santos, Inês
Veiga Pereira. "Digital Marketing - Analyzing



62 <1%

63 <1%

64 <1%

65 <1%

66 <1%

67 <1%

68 <1%

69 <1%

its Transversal Impact", CRC Press, 2024
Publication

Srinivas R. Pingali, Shankar Prakash, Jyothi R.
Korem, Kiran Pedada. "Product Management
in the Digital Era - Theory and Practice",
Routledge, 2024
Publication

core.ac.uk
Internet Source

egusphere.copernicus.org
Internet Source

etd.cput.ac.za
Internet Source

ijrpr.com
Internet Source

www.scilit.net
Internet Source

"The AI Revolution: Driving Business
Innovation and Research", Springer Science
and Business Media LLC, 2024
Publication

Abdul Karim Armah, Jinfa Li. "Generational
cohorts’ social media acceptance as a delivery
tool in sub-Sahara Africa motorcycle industry:
The role of cohort technical know-how in



70 <1%

71 <1%

Exclude quotes Off

Exclude bibliography Off

Exclude matches Off

technology acceptance", Technology in
Society, 2023
Publication

Satvik Vats, Vikrant Sharma, Karan Singh,
Amit Gupta, Dibyahash Bordoloi, Navin Garg.
"Automation and Computation", CRC Press,
2023
Publication

repository.mdx.ac.uk
Internet Source



FINAL GRADE

/0

5107-3170
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12

PAGE 13


