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ABSTRAK 

 

Felita Soesanto, NRP. 1423021092. Aktivitas Produksi Content Media Sosial 

Bravo Supermarket Surabaya. 

 

Bravo Supermarket Surabaya memanfaatkan dan menggunakan media sosialnya 

sebagai penghubung antara konsumen dan supermarket, selain itu media sosial dari 

Bravo Supermarket sendiri digunakan untuk membagikan informasi mengenai 

promo-promo yang ada dan sedang berlangsung di Bravo Supermarket Surabaya. 

Lalu dalam prateknya penulis sebagai content creator mengelola aktivitas akun 

media sosial dari Bravo Supermarket Surabaya, penulis melakukan kegiatan 

membuat plan konten, mengeksekusi konten, lalu terakhir mengupload konten pada 

media sosial dari Bravo Supermarket Surabaya seperti whatsapp, instagram, dan 

juga tiktok. 

 

Kata kunci: Bravo Supermarket Surabaya, media sosial, content creator. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ix 
 

DAFTAR ISI 

HALAMAN JUDUL .......................................................................................... i 

SURAT PERNYATAAN ORIGINALITAS................................................... ii 

HALAMAN PERSETUJUAN .......................................................................... iii 

HALAMAN PENGESAHAN ........................................................................... iv 

LEMBAR PERSETUJUAN PUBLIKASI KARYA ILMIAH .................... v 

HALAMAN PERSEMBAHAN ........................................................................ vi 

KATA PENGANTAR ........................................................................................ vii 

ABSTRAK ........................................................................................................... viii 

DAFTAR ISI ....................................................................................................... ix 

BAB I PENDAHULUAN................................................................................... 1 

I.1. Latar Belakang ............................................................................................... 1 

I.2. Bidang Kerja Praktik ..................................................................................... 5 

I.3. Tujuan Kerja Praktik ..................................................................................... 5 

I.4. Manfaat Kerja Praktik ................................................................................... 5 

I.5. Tinjauan Pustaka ............................................................................................ 6 

I.5.1. Content Creator .......................................................................................... 6 

I.5.2. Media ........................................................................................................... 6 

I.5.3. Media Sosial................................................................................................ 7 

BAB II HASIL DAN PEMBAHASAN KERJA PRAKTIK ........................ 8 

II.1. Profil Perusahaan .......................................................................................... 8 

II.1.1. Gambaran Umum Perusahaan .................................................................. 8 

II.1.2. Profil Perusahaan....................................................................................... 9 

II.1.3. Visi dan Misi Perusahaan ......................................................................... 9 

II.1.4. Logo Perusahaan ....................................................................................... 10 

II.1.5. Struktur Organisasi.................................................................................... 10 

II.2. Waktu Pelaksanaan ...................................................................................... 11 

II.3. Hasil dan Temuan ......................................................................................... 20 

II.3.1. Take Content .............................................................................................. 20 

II.3.2. Whatsapp Broadcast ................................................................................. 20 

II.3.3. Mengedit Konten ....................................................................................... 21 

II.3.4. Praproduksi ................................................................................................ 21 



x 
 

II.3.5. Produksi ..................................................................................................... 21 

II.3.6. Pasca Produksi ........................................................................................... 22 

II.3.7. Mengupload Konten .................................................................................. 22 

BAB III PEMBAHASAN .................................................................................. 24 

III.1. Hasil ............................................................................................................. 24 

III.1.1. Membuat Konten Harian ......................................................................... 24 

III.1.2. Promosi Melalui Whatsapp ..................................................................... 25 

III.1.3. Membalas Dirrect Message Instagram ................................................... 25 

III.1.4. Take Konten ............................................................................................. 26 

BAB IV KESIMPULAN DAN SARAN .......................................................... 27 

IV.1. Aktivitas Content Creator .......................................................................... 27 

IV.2. Kesimpulan ................................................................................................. 27 

IV.3. Saran ............................................................................................................ 28 

DAFTAR PUSTAKA ......................................................................................... 29 

LAMPIRAN 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


