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ABSTRAK 

Strategi digital marketing di PT Citra Balita Kirana (BaLiTa) melalui platform 

media sosial, yang berfokus pada produk-produk anak. Tujuan utama dari kegiatan 

ini adalah mengimplementasikan strategi pemasaran digital yang efektif guna 

meningkatkan kesadaran merek (brand awareness) dan keterlibatan (engagement) 

audiens, terutama di kalangan orang tua muda. Penulis berperan dalam pembuatan 

konten, penyusunan storyboard, pelaksanaan live shopping, serta evaluasi 

performa konten pada platform E-commerce seperti Shopee, Tokopedia, TikTok 

Shop, dan media sosial Instagram. Menunjukkan bahwa strategi digita l marketing 

yang terencana dan sistematis, terutama dengan pendekatan pull marketing, dapat 

efektif dalam menarik minat audiens terhadap konten dan produk BaLiTa. Konten 

edukasi, pengetahuan produk, dan interaksi langsung dengan audiens berhasil 

meningkatkan engagement, sedangkan live shopping berkontribusi signifikan 

dalam peningkatan penjualan. Evaluasi mingguan dilakukan untuk meninjau 

minat audiens terhadap jenis konten yang paling diminati. Laporan ini diharapkan 

dapat memberikan referensi praktis bagi perusahaan dalam merancang strategi 

digital marketing yang sesuai dengan target audiens dan platform digital. 

Kata Kunci : Digital Marketing, PT Citra BaLiTa Kirana, Brand Awareness, 
E- commerce PlatformsRACT
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ABSTRACT 

Digital Marketing Strategy at PT Citra Balita Kirana (BaLiTa) Through Social 

Media Platforms, Focused on Children's Products. The primary goal of this activity 

is to implement an effective digital marketingstrategyto enhance brand awareness 

and audience engagement, especially among young parents. The author was 

involved in content creation, storyboard development, live shopping execution, and 

content performance evaluation on e-commerce platforms such as Shopee, 

Tokopedia, TikTok Shop, and social media platform Instagram. The findings 

indicate that a well-planned and systematic digital marketing strategy, especially 

with a pull marketing approach, can effectively attract the audience’s interest in 

BaLiTa's content and products. Educational content, product knowledge, and direct 

audience interaction successfully increased engagement, while live shopping 

contributed significantly to sales growth. Weekly evaluations were conducted to 

assess audience preferences for the most favored types of content. This report is 

expected to provide practical references for the company in designing digital 

marketing strategies tailored to the target audience and digital platforms. 

Keywords : Digital Marketing, PT Citra BaLiTa Kirana, Brand Awareness, E- 
commerce Platforms 
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