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ABSTRAK 

 

 Dalam keberhasilan perusahaan, customer relationship management 

merupakan faktor utama yang sangat penting dalam menjalin hubungan dengan 

customer untuk membangun loyalitas terhadap produk perusahaan. Sebagai 

perusahaan amplas, PT Greyhound Amplas Indonesia sangat membutuhkan tugas 

dan tanggungjawab customer relations untuk meningkatkan penjualan dan 

meningkatkan loyalitas customer lama dan customer baru. Hal ini merupakan 

faktor penting yang mendorong penulis ingin mencari tahu mengenai bagaimana 

aktivitas, tugas dan tanggungjawab customer relations yang dilakukan dalam 

usaha meningkatkan penjualan dan meningkatkan loyalitas customer lama dan 

membentuk loyalitas customer baru. Oleh sebab itu, pengamatan yang mendalam 

dilakukan oleh penulis dalam rangkaian aktivitas magang selama 2 bulan 2 hari 

terhitung mulai tanggal 26 Juni hingga tanggal 26 Agustus 2024. Sementara 

aktivitas yang dilakukan oleh penulis untuk menunjang relationship yang baik 

antara lain melakukan membuat daftar kunjungan kepada customer, melakukan 

kunjungan kepada customer, mencatat seluruh pesanan customer, mengirim 

pesanan customer, dan melakukan dokumentasi apabila terdapat komplain dan 

trail amplas. 

 

Kata kunci: Aktivitas customer relations, tugas dan tanggungjawab customer 

relations, aktivitas customer relations di PT Greyhound Amplas Indonesia, tugas 

dan tanggungjawab customer relations di PT Greyhound Amplas Indonesia.  
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ABSTRACT 

 

In the success of the company, customer relationship management is a 

major factor that is very important in establishing relationships with customers to 

build loyalty to the company's products. As a sandpaper company, PT Greyhound 

Amplas Indonesia really needs the duties and responsibilities of customer 

relations to increase sales and increase the loyalty of existing and new customers. 

This is an important factor that encourages the author to find out about how the 

activities, duties and responsibilities of customer relations are carried out in an 

effort to increase sales and increase old customer loyalty and form new customer 

loyalty. Therefore, in-depth observations were made by the author in a series of 

internship activities for 2 months and 2 days starting from June 26 to August 26, 

2024. While the activities carried out by the author to support good relationships 

include making a list of visits to customers, making visits to customers, recording 

all customer orders, sending customer orders, and documenting if there are 

complaints and trail sandpaper. 

 

Keywords: Customer relations activities, duties and responsibilities of customer 

relations, customer relations activities at PT Greyhound Amplas Indonesia, duties 

and responsibilities of customer relations at PT Greyhound Amplas Indonesia. 


