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ABSTRAK 

Media sosial adalah salah satu elemen yang berperan penting dalam kehidupan 
masyarakat modern. Media sosial seperti Instagram dan TikTok, yang bertujuan 
sebagai media komunikasi dua arah dan interaktif, kini membuka peluang baru 
dalam industri kreatif. Content Creator atau kreator konten dapat dikatakan 
ditujukan bagi pengguna media sosial, terutama dalam menciptakan konten untuk 
perusahaan dan klien. Di perusahaan Noah Agency, konten kreator memiliki peran 
dalam proses pembuatan konten. Kegiatan yang dilakukan oleh kreator konten 
meliputi riset terhadap konten yang akan dibuat, pengemasan ide serta temuan, 
penyampaian ide, menerima revisi atau masukan dari ide dan temuan yang dibuat, 
hingga memproduksi konten yang telah dirancang oleh kreator konten tersebut.   

Kata Kunci: Kreator Konten, Aktivitas Kreator Konten, Media Sosial, Instagram, 

Tik tok
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ABSTRACT 

Media social media is one of the elements that play an important role in the life of 
modern society. Social media such as Instagram and TikTok, which were intended 
to be as a two-way and interactive communication medium, now opens up new 
opportunities in the creative industry. in the creative industry. Content creators or 
content creators can be said to be aimed at social media users, especially in 
creating content for companies and clients. content for companies and clients. In 
the Noah Agency company, content creators have a role in the have a role in the 
content creation process. Activities carried out by content creators content creators 
include researching the content to be created, packaging ideas and findings, 
presenting ideas, receiving revisions or input from clients. ideas and findings, 
delivering ideas, receiving revisions or input from the ideas and findings made, to 
producing content that has been designed ideas and findings, to producing content 
that has been designed by the content creator.content that has been designed by the 
content creator.   

Keywords: Content Creators, Content Creator Activities, Social Media.Social 
Media, Instagram, Tik To
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