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ABSTRAK

Saat m1 di zaman yang modern merupakan masa era
keemasanya produk skincare, banyak produk kecantikan yang ada dan
beragam jenis yang berasal dart dalam negeri maupun luar negert.
Berbagar macam produk yang beragam, jenis serta fungs: sehingga
membuat konsumen mudah untuk membeli produk skzncare yang di
inginkan. Salah satu penentu konsumen dalam membeli sebuah produk
adalah kecocokan pada karakterssitik antara produk dengan kesesuaian
dirt konsumen. Sebuah produk baru terutama produk kecantikan tentu
sulit untuk menyesuiakan produk dengan keinginan dalam din
konsumen karena akan berdampak pada konsuemn pemilithan produk
dan mengambil keputusan pembelian. AVASENCE merupakan produk
baru yang berfungsi mengatas1 masalah mata panda dan kantung mata
dan perlu untuk disesuatkan dari segi karakteristik, penampilan serta
fungsi, dar1 produk AVASENCE dengan dir1 konsumen dan fungsional
konsumen. Dengan mengetahui kesesuian konsumen terhadap produk
AVASENCE maka akan mempermudah dalam memasarkan ke target
konsumen yang sesua.

Penelitian 11 bertujuan untuk membuktikan pengaruh antara
Self Congruity, dan Functional Congruity, terthadap Product Choice pada
produk AVASENCE. Penelittan i1 merupakan penelittan kuantitaif
dengan Teknik pengambilan sample purposive sampling. Sampel yang
diperoleh setelah screenning dan uj outlier berjumlah 135 responden,
yang berusia di atas 18 tahun, berkewarga negara Indonesia,
mengetahu produk skincare eye gel,. Teknik pengumpulan data melalu
instrument penelitian berupa kuesioner melalui google form. Pernyataan —
Pernyaatan diukur menggunakan skala likert. Data yang dikumpulkan
kemudian diolah dan dianalisis dengan analisis Regres: Iogistic
menggunakan soffware IBM SPSS Statistic 23. Hasil  penelitian
menunjukan bahwa Se)f Congruity idak berpengaruh secara signifikan
terhadap Product Choice, sedangkan Faunctional Congruity berpengaruh
secara signifikan terhadap Product Chotce.

Kata Kunct: Self Congruity, Functional Congruity, Product Choice
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ABSTRACT

In the modern era, the skincare industry is a thriving sector, with various products
avatlable from domestic and international sources. The diversity of products, types,
and functions makes il simple for consumers lo select the skincare products that best
sutl their needs. One of the key factors influencing consumer purchasing dectsions is
the match between the product and the consumer's characteristics. The introduction
of a new product, particularly a beanty product, presents a challenge in matching the
product with the desires of consumers, as it can influence product selection and
purchasing decisions. AVASENCE is a new product that functions to overcome
the problem of panda eyes and eye bags. Howeuver, it must be adjusted in terms of
characteristics, appearance, and function to align with the needs of consumers and
those who prioritize functionality. By determining the suitability of consumers for
AVASENCE products, it will become easter to market to the appropriale larget
Consumers.

This study aims to prove the influence of self~congruily and functional congruity on
product choice for AVASENCE products. This research is quantitative research
with a purposive sampling technigue. A total of 135 respondents were selected for
the study, all of whom were over the age of 18, Indonesian cilizens, and familiar
with eye gel skincare products. Data collection was conducted through the use of
research instruments in the form of questionnaires, which were distributed ria
Google Forms. The data was then processed and analyzed using 1 pgistic Regression
analysis, which was conducted using IBM SPSS Statistics 23 software. The resulls
indicated that self-congruity did not bave a significant effect on product choice,
whereas functional congruity did hare a significant effect on product choice.

Keywords: Self Congruity, Functional Congruity, Product Chouce

Xiv



