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ABSTRAK 
 

Tujuan penelitian ini adalah untuk menganalisis signifikansi pengaruh positif 

kualitas produk dan citra merek terhadap keputusan pembelian laptop Asus. 

Responden dalam penelitian ini mahasiswa di Universitas Katolik Widya Mandala 

Surabaya Kampus Kota Madiun sebanyak 100 responden. Analisis yang 

digunakan dalam penelitian ini analisis regresi linear berganda dan pengujian 

hipotesis. Hasil penelitian menunjukkan bahwa variabel kualitas produk dan citra 

merek memiliki pengaruh yang signifikan terhadap keputusan pembelian. Nilai 

koefisien determinan (R2) senilai 0,938 menunjukkan bahwa faktor kualitas 

produk dan citra merek memberikan kontribusi sebesar 93,8 persen terhadap 

variabel keputusan pembelian. 

 

Kata Kunci: Kualitas Produk, Citra Merek, Keputusan Pembelian. 
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The Influence of Product Quality and Brand Image on the Decision to 

Purchase Asus Laptops From Students at Widya Mandala Catholic University, 

Surabaya, Madiun City Campus 
 

The aim of this research is to analyze the significance of the positive influence of 

product quality and brand image on purchasing decisions for Asus laptops. The 

respondents in this research were 100 students at Widya Mandala Catholic 

University, Surabaya, Madiun City Campus. The analysis used in this research is 

multiple linear regression analysis and hypothesis testing. The research results 

show that product quality and brand image variables have a significant influence 

on purchasing decisions. The determinant coefficient (R2) value of 0.938 shows 

that product quality and brand image factors contribute 93.8 percent to the 

purchasing decision variable. 
 

Keywords: Product Quality, Brand Image, Purchasing Decisions. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


