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PENGARUH BRAND EXPERIENCE, PRODUCT QUALITY, DAN  

BRAND TRUST TERHADAP SATISFACTION  

PELANGGAN SHAMPO CLEAR 

 

ABSTRAK 

 

Terdapat banyak merek produk sejenis di pasar sehingga menyebabkan 

terjadinya persaingan. Merek yang mampu memberikan kepuasan kepada 

pelanggan akan mampu memenangkan persaingan. Terdapt variabel yang 

berpengaruh terhadap kepuasan pelanggan yaitu:  brand experience, product 

quality,  dan  brand trust  Tujuan dari penelitian ini adalah untuk mengetahui 

pengaruh brand experience, product quality,  dan  brand trust terhadap satisfaction 

pelanggan shampo Clear.  

Desain penelitian ini adalah penelitian kausal. Variabel bebas dalam 

penelitian ini adalah: brand experience, product quality,  dan  brand trust, 

sedangkan variabel terikat adalah satisfaction. Jumlah sampel penelitian sebanyak 

100 sampel. Teknik analisis data menggunakan regresi linier berganda. Teknik 

pengujian hipotesis menggunakan uji F dan uji t. 

Temuan dari penelitian ini menunjukkan bahwa variabel brand 

experience, product quality,  dan  brand trust memiliki pengaruh positif dan 

signifikan terhadap satisfaction pelanggan shampo Clear. Keseluruhan variabel 

bebas memiliki pengaruh yang positif terhadap kepuasan pelanggan. Besaran 

pengaruh tiga variabel bebas terhadap satisfaction pada Shampo clear tersebut 

adalah 60,4%. 

 

Kata Kunci:. Brand Experience, Product Quality, Brand Trust, Satisfaction  
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PENGARUH BRAND EXPERIENCE, PRODUCT QUALITY, DAN  

BRAND TRUST TERHADAP SATISFACTION  

PELANGGAN SHAMPO CLEAR 

 

ABSTRACT 

 

There is many of brand  in the market, so caused the comeptition among 

the brands. Brand which created satisfaction for the customer is the winer of the 

comeptition. Thre are many of variables which caused satisfaction: brand 

experience, product quality,  dan  brand trust. The purpose of this research is to 

identify the impact of brand experience, product quality,  and brand trust toward 

customer satisfaction for shampo Clear.  

The research design using causal design. This research are: brand 

experience, product quality,  and  brand trust.  Beside thet, the dependent variable 

is customer satisfaction. The number of samples are 100 samples. Data analysis 

technique using multiple regression and the hyphotesis testing using F test and t 

test. 

The result showing that there are impact of brand experience, product 

quality,  and brand trust toward satisfaction for shampo Clear. All of the 

independent variables have positive impact toward customer satisfaction. The 

brand experience, product quality,  and brand trust have impact toward customer 

satisfaction as 60,4%. 

 

Keywords:. Brand Experience, Product Quality, Brand Trust, Satisfaction     
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