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ABSTRAKSI

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif citra dan
harga terhadap keputusan pembelian konsumen 3second Madiun. Sampel pada
penelitian ini yaitu konsumen yang pernah melakukan pembelian baju 3second di
Madiun, jumlah sampel sebanyak 96 responden dengan menggunakan teknik non
probability sampling dan metode purposive sampling. Teknik analisis
menggunakan regresi linier berganda yaitu uji t. Penelitian ini menemukan hasil
bahwa citra merek dan harga secara parsial berpengaruh signifikan dan positif
terhadap keputusan pembelian. Nilai koefisien determinasi ( R*) sebesar 0,430
(43%), artinya 43% keputusan pembelian baju 3second dipengaruhi oleh variabel
citra merek dan harga, kemudian sisanya 57% dipengaruhi oleh variabel lain yang
tidak ada dalam persamaan model regresi ini. Dalam penelitian ini variabel yang
dominan berpengaruh terhadap keputusan pembelian adalah variabel citra merek.

Kata kunci : Citra Merek, Harga, dan Keputusan Pembelian.
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THE INFLUENCE OF BRAND IMAGE AND PRICE ON PURCHASING
DECISIONS

(Empirical Study on 3Second Madiun consumers)

ABSTRACT
This study aims to test the significance of the positive influence of image and
price on the purchasing decisions of 3second Madiun consumers. The sample in
this study was consumers who had purchased 3second clothes in Madiun, the total
sample was 96 respondents using non-probability sampling techniques and
purposive sampling methods. The analysis technique uses multiple linear
regression, namely the t test..The study found that brand image and price partially
had a significant and positive effect on purchasing decisions. The value of the
coefficient of determination ( R? ) is 0.430 (43%), meaning that 43% of 3second
shirt purchase decisions are influenced by brand image and price variables, then
the remaining 57% is influenced by other variables that are not in the equation of
this regression model. In this study, the dominant variable that influences
purchasing decisions is the brand image variable.

Keywords: Brand Image, Price, and Purchasing Decision.
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