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ABSTRAK

Penelitian yang dilakukan memiliki tujuan untuk meninjau pengaruh
pengaruh atribut supermarket terhadap motif belanja hedonik dan motif
belanja utilitarian serta loyalitas konsumen. Objek penelitian adalah
Carrefour di Surabaya. Sampel penelitian menggunakan 150 orang
konsumen yang pernah berbelanja di Carrefour Surabaya. Teknik yang
digunakan dalam pengambilan sampel pada penelitian ini adalah non-
probability sampling. Sedangkan, teknik analisis yang digunakan adalah
menggunakan metode Structural Equation Modeling (SEM) dengan
program Analysis of Moment Structure. Hasil studi menunjukan bahwa
atribut supermarket berpengaruh terhadap motif belanja hedonik dan motif
utilitarian serta loyalitas konsumen.

Kata Kunci : Atribut, Motif Hedonik, Motif Utilitarian dan Loyalitas.
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THE EFFECT OF SUPERMARKET ATTRIBUTES TO THE
HEDONIC SHOPPING MOTIVES AND UTILITARIAN SHOPPING
MOTIVES AND THE CONSUMER LOYALTY CARREFOUR IN
SURABAYA

ABSTRACT

This research aimed to review the effect of supermarket attributes to
the hedonic shopping motives and utilitarian shopping motives and
consumer loyalty. Object of this study is a Carrefour in Surabaya. The
research sample is 150 people in Surabaya who ever shopping of
Carrefour. The sampling technique used in this study is a non probability
sampling. Meanwhile, the analysis technique is using Structural Equation
Modeling (SEM) with Analysis of Moment Structure program. The study
results showed that the positive effect attribute motives supermarket
shopping hedonic and utilitarian motives and consumer loyalty.

Keyword : attributes, motive hedonic, motive utilitarian, and loyality.
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