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ABSTRAK 

 Digital marketing kini telah menjadi bagian yang krusial dalam sebuah 

perusahaan.  Berkembangnya media sosial dan internet membuat kegiatan 

marketing menjadi semakin mudah dan dapat menjangkau banyak orang. 

Kemunculan e-commerce juga sangat membantu dalam proses digital marketing.  

Laporan Kerja Praktik ini akan membahas mengenai aktivitas yang dilakukan 

penulis selama melakukan kerja praktik di PT Anugrah Kemasan Kreatif sebagai 

salah satu digital marketing staff atau yang disebut Marketing Online di perusahaan 

ini. Kegiatan penulis selaku karyawan magang adalah membantu tim Marketing 

Online, baik di Banyuwangi maupun di Sidoarjo, untuk menjalankan tugasnya. 

Membuat konten untuk media sosial, meningkatkan engagement di Instagram, 

packing pesanan pelanggan e-commerce, dan lain-lain. 

Kata Kunci:  Digital Marketing, PT Anugrah Kemasan Kreatif, Instagram, e-

commerce. 
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ABSTRACT 

 Digital marketing is one of the most important things in a company. The 

development of social media and internet make marketing easier and able to reach 

much more people. E-commerce also helped in the digital marketing process. This 

report will include the activities that the writer did during the process of Practical 

Work in PT Anugrah Kemasan Kreatif as one of the digital marketing staff in 

Banyuwangi and Sidoarjo. In this company, digital marketing is called Marketing 

Online. The writer’s main job during this Practical Work period was to help the 

team with whatever they needed, content creating for social media, increasing 

engagement in Instagram, even packing orders from e-commerce, and many others. 

Key words: Digital Marketing, PT Anugrah Kemasan Kreatif, Instagram, E-

commerce. 


