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ABSTRAK

Pendidikan adalah hal yang paling mendasar untuk manusia. Pendidikan
merupakan suatu upaya untuk mengembangkan kemampuan dan berperan untuk
pembentukan karakter manusia. Sekarang manusia pun berbondong-bondong untuk
menempuh pendidikan sejauh dan setinggi mungkin tak terkecuali belajar diluar
negeri.

Sama dengan seperti yang penulis pelajari ketika melaksanakan kerja
praktik di Alfalink Overseas Study and English Course sebagai Marketing
Communication yang memiliki kegiatan menjadi Marketing Planner, Content
Creator, Caption Planner, Translator, Brand Activation, mengikuti meeting virtual
maupun offline dan menghadiri beberapa event ALFALINK seperti Pameran
Pendidikan dan masih banyak lagi yang penulis lakukan untuk memaksimalkan
kerja praktik ini.

Kata kunci: Pendidikan, Marketing Communication, Content Creator, Brand
Activation, Pameran Pendidikan.
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ABSTRACT

Education is the most basic thing for humans. Education is an effort to
develop abilities and play a role in the formation of human character. Now people
are flocking to take education as far and as high as possible, including studying
abroad.

Same as what the author learned when carrying out practical work at the
Alfalink Overseas Study and English Course as Marketing Communication which
has activities as Marketing Planner, Content Creator, Caption Planner, Translator,
Brand Activation, attending virtual and offline meetings and attending several
ALFALINK events such as Exhibitions Education and much more that the author
does to maximize this practical work.

Keywords: Education, Marketing Communication, Content Creator, Brand
Activation, Education Exhibition.
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