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ABSTRAK

Dinamika persaingan bisnis semakin meningkat intensitas dan agresivitasnya.
Hal ini mengharuskan perusahaan untuk berfokus pada strategi yang efektif untuk
mempertahankan dan mencapai tujuan perusahaan. E-commerce telah memaksa para
pelaku bisnis untuk mengembangkan kemampuan dan juga kinerjanya di era sekarang
ini. Untuk bisnis online pakaian, khususnya di Jawa Timur, upaya yang diberikan
sangat luar biasa karena dinamika pasar dan preferensi konsumen yang terus berubah.
Industri ini diharapkan dapat mencapai dan meningkatkan kinerjanya, dengan
berbagai kemampuan dan strategi yang telah dilaksanakan. Tujuan dari penelitian ini
adalah untuk mengetahui pengaruh Internal Environment, Knowledge Management,
Dynamic Capability, terhadap E-Business Performance melalui Innovation
Capability. Penelitian ini menggunakan sampel sebanyak 210 bisnis online pakaian
dengan metode purposive sampling. Metode pengujian hipotesis menggunakan model
persamaan struktural untuk menguji 10 hipotesis dalam penelitian ini.

Hasil penelitian menunjukkan bahwa [Internal Environment, Knowledge
Management, Dynamic Capability berpengaruh signifikan terhadap Innovation
Capability. Selain itu, hanya Internal Environment, dan Dynamic Capability yang
berpengaruh signifikan terhadap E-Business Performance, sedangkan Knowledge
Management tidak berpengaruh signifikan terhadap E-Business Performance.
Selanjutnya, Innovation Capability ditemukan sebagai variabel intervening antara
Internal Environment, Knowledge Management, dan Dynamic Capability terhadap E-
Business Performance.

Kata Kunci: Internal Environment, Dynamic Capability, Knowledge Management,
Innovation Capabilities, E-Business Performance
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ABSTRACT

The dynamics of business competition is increasing in its intensity and
aggressiveness. This requires businesses to focus on effective strategies to maintain
and achieve their goals. E-commerce has forced businesses to expand their ability and
also their performance in this current era. For clothing online business, especially in
east Java, the effort is tremendous due to the dynamic of changing market and
consumer preferences. This industry is expected to achieve and improve its
performance, with various capabilities and strategies. The purpose of this research is
to determine the effect of Internal Environment, Knowledge Management, Dynamic
Capability, to E-Business Performance through Innovation Capability. This research
uses 210 clothing online business as samples with purposive sampling method.
Method of hypothesis testing uses structural equation model to test 10 hypotheses in
this research.

The result shows that Internal Environment, Knowledge Management,
Dynamic Capability has significant influence on Innovation Capability. In addition,
only Internal Environment, and Dynamic Capability significantly influence E-
Busines performance, while Knowledge Management does not significantly influence
E-Business Performance. Furthermore, Innovation Capability is found as intervening
variable of relationship between Internal Environment, Knowledge Management, and
Dynamic Capability to E-Business Performance.

Keyword: Internal Environment, Dynamic Capability, Knowledge Management, Innovation
Capabilities, E-Business Performance
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