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PENGARUH PROMOSI DAN KEMASAN PRODUK TERHADAP 

KEPUTUSAN PEMBELIAN WARDAH LIGHTENING SERIES di 

MATAHARI DEPARTMENT STORE PLAZA MADIUN 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menguji signifikansi pengaruh positif 

promosi dan kemasan produk terhadap keputusan pembelian. Populasi dalam 

penelitian ini adalah pengguna Wardah Lightening Series di Matahari Dept. Store 

Plaza Madiun. Sampel yang digunakan sebanyak 100 responden dengan teknik 

pengambilan sampel purposive sampling. Metode pengumpulan data dalam 

penelitian ini dengan menyebarkan kuesioner secara langsung kepada pembeli 

Wardah Lightening Series di Matahari Dept. Store Plaza Madiun. Teknik analisis 

data menggunakan regresi linier berganda. Hasil pengujian hipotesis menunjukkan 

bahwa promosi dan kemasan produk berpengaruh signifikan positif terhadap 

keputusan pembelian. Semakin meningkat promosi dan kemasan produk yang 

digunakan, maka akan dapat meningkatkan keputusan pembelian produk Wardah 

Lightening Series di Matahari Dept. Store Plaza Madiun. 

 

Kata Kunci: Promosi, Kemasan Produk, Keputusan Pembelian, Wardah 

Lightening Series  
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THE EFFECT OF PROMOTION AND PRODUCT PACKAGING ON THE 

PURCHASE DECISION OF WARDAH LIGHTENING SERIES at 

MATAHARI DEPARTMENT STORE PLAZA MADIUN 

 

ABSTRACT 

 

This study aims to examine the significance of the positive effect of 

promotion and product packaging on purchasing decisions. The population in this 

study were Wardah Lightening Series users at Matahari Dept. Store Plaza Madiun. 

The sample used was 100 respondents with purposive sampling technique. The data 

collection method in this study was by distributing questionnaires directly to the 

Wardah Lightening Series buyers at Matahari Dept. Store Plaza Madiun. The data 

analysis technique used multiple linear regression. The results of hypothesis testing 

indicate that product promotion and packaging have a significant positive effect on 

purchasing decisions. The more promotion and product packaging used, the greater 

the purchase decision for Wardah Lightening Series products at Matahari Dept. 

Store Plaza Madiun. 

 

Keywords: Promotion, Product Packaging, Purchase Decision, Wardah 

Lightening Series 
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