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ABSTRAK 
 

ARTHA MAHARANI SETYADEWI NRP. 1423018195. REPRESENTASI 
PERILAKU KONSUMTIF DALAM VIDEO MUSIK #MURAHBANGET – 
INDRAKENZ FT. YOUNGLEX. 
 
Video musik menjadi salah satu alat presentasi baik dari pengalaman maupun 
kehidupan nyata. Gaya hidup (lifestyle) membantu mendefinisikan mengenai 
sikap, nilai-nilai, kekayaan, serta posisi sosial seseorang, dalam gaya hidup ada 
beberapa kategori, satu diantaranya adalah perilaku kosumtif. Konsumtif adalah 
pandangan tentang kesenangan dalam mengkonsumsi secara berlebihan dan 
cenderung boros. Peneliti akan terfokus pada bagaimana representasi perilaku 
konsumtif dalam video musik #MurahBanget – IndraKenz ft. YoungLex. 
Konsumtif adalah pola hidup yang mengarahkan aktivitasnya hanya untuk 
mengkonsumsi barang dan aktivitas tersebut berupa pemborosan, mengenakan 
berbagai macam barang mewah dengan harga sangat tinggi dan senang membeli 
barang yang kurang diperlukan. Penelitian ini menggunakan pendekatan kualitatif 
deskriptif dan menggunakan analisis semiotika John Fiske yang terdiri dari 3 
level: level realitas, level representasi dan level ideologi. Hasil dari penelitian ini, 
video musik #MurahBanget merepresentasikan perilaku konsumtif melalui sikap 
dan penampilan yang dijadikan sebagai gaya hidup, terlihat dari pakaian yang 
ditunjukkan sebagai alat indikator dalam berperilaku konsumtif, aksesoris 
bermerk dengan harga mahal yang dikenakan serta properti mewah dalam video 
musik seperti mobil mewah dan uang dollar serta sikap konsumtif dimana tokoh 
kurang menghargai barang. 
 
Kata Kunci : Perilaku Konsumtif, Gaya Hidup, Video Musik 
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ABSTRACT 
 

ARTHA MAHARANI SETYADEWI NRP. 1423018195. 
REPRESENTATION OF CONSUMPTION BEHAVIOR IN 
#MURAHBANGET MUSICVIDEO – INDRAKENZ FT. 
YOUNGLEX 

 
 
Music videos are one of the presentation tools both from experience and real life. 
Lifestyle helps define a person's attitudes, values, wealth, and social position, in 
lifestyle there are several categories, one of which is consumptive behavior. 
Consumptive is a view of pleasure in consuming excessively and tends to be 
wasteful. Researchers will focus on how to represent consumptive behavior in the 
music video #MurahBanget – IndraKenz ft. YoungLex. Consumption is a lifestyle 
that directs its activities only to consume goods and these activities are in the 
form of waste, wearing various kinds of luxury goods at very high prices and 
happy to buy things that are not needed. This study uses a descriptive qualitative 
approach and uses John Fiske's semiotic analysis which consists of 3 levels: the 
level of reality, the level of representation and the level of ideology. The results of 
this study, the #MurahBanget music video represents consumptive behavior 
through attitudes and appearances that are used as a lifestyle, seen from the 
clothes shown as an indicator tool in consumptive behavior, branded accessories 
with expensive prices worn and luxury properties in music videos such as luxury 
cars. and dollars as well as consumptive attitudes where the characters do not 
appreciate goods. 
 
 
Keywords:  Consumptive  Behavior, Lifestyle, Music Video 


