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ABSTRACT 

 

 
Coupled with the development of technology, communication poses 

not only the conventional media, but also the new platform media called the 

online ones. The development of technology has absolutely shaped the new 

model and nature of communication per se. Such inevitable change has 

influenced, however, the state of advertising as part of the communication 

study field. Digitalized marketing agencies currently emerged have been 

such a convincing evidence. Such emerging agencies undoubtedly require 

social media specialists as they have a fundamental role in dealing with 

customers online. It is considered fundamental since the specialist division 

holds a directly mutual interaction with customers. This Laporan Kerja 

Praktik (Practicum Report) contains this writer‟s experimental observation 

as a temporary social-media specialist working two months for 34work’s 

Creative Agency in Surabaya, East Java. The take-home message of this 

work report approves the public relations theory that the social media 

specialists help increase the product brand awareness since they have any 

required capability in managing the social media accounts, interacting with 

the consumers, as well as developing novel contents. 

Keywords: Advertising, communication, new plaftorm media, social media 

specialits 
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ABSTRAK 

Sejalan dengan kemajuan teknologi, komunikasi tak hanya 

menyangkut media konvensional, tetapi juga platform media baru yang 

dikenal „media daring‟. Perkembangan teknologi telah secara mutlak 

membentuk model dan hakikat dari komunikasi itu sendiri. Perubahan tak 

terelakkan itu telah mempengaruhi, bagaimanapun, kondisi periklanan 

sebagai bagian dari bidang kajian komunikasi. Agensi periklanan digital 

yang belakangan muncul merupakan bukti yang kuat. Agensi-agensi baru itu 

tentu saja membutuhkan para spesialis karena mereka memiliki peran 

penting dalam berinteraksi daring dengan pelanggan. Dibilang fundamental 

karena divisi spesialis melakukan interaksi mutual secara langsung dengan 

pelanggan. Laporan Kerja Praktik ini memuat observasi lapangan penulis 

ketika magang selama dua bulan sebagai spesialis di perusahaan 34work’s 

Creative Agency di Surabaya, Jawa Timur. Pesan dari laporan ini 

mendukung teori public relations bahwa spesialis media sosial membantu 

meningkatkan kesadaran tentang merek produk karena spesialis memiliki 

kapabilitas dalam mengelolah akun media sosial, berinteraksi dengan 

pelanggan, termasuk mengembangkan konten baru. 

Kata kunci: Komunikasi, platform media baru, periklanan, spesialis media 

sosial 


