
IMPULSE BUYING BEHAVIOR
ON CONSUMER RETAIL

FASHION IN SURABAYA -
INDONESIA

by Diyah Tulipa

Submission date: 18-Dec-2021 09:59AM (UTC+0700)
Submission ID: 1733174826
File name: 4-Impulse_buying_behavior__diah.pdf (530.17K)
Word count: 5930
Character count: 31841



1

5

5

5

6

7

7



3

3

4

4

4

9

9

9



1

2

2

2

7



1

1

3

3



1

1

4

6



2

2

4

6



1



8



1

8







1

3



1

1

2

2

6

6



2



1

1

1





11%
SIMILARITY INDEX

8%
INTERNET SOURCES

6%
PUBLICATIONS

3%
STUDENT PAPERS

1 3%

2 1%

3 1%

4 1%

5 1%

6 1%

IMPULSE BUYING BEHAVIOR ON CONSUMER RETAIL FASHION
IN SURABAYA - INDONESIA
ORIGINALITY REPORT

PRIMARY SOURCES

096f1f92-e556-4ff2-a3f3-
8c44f3921514.filesusr.com
Internet Source

www.iosrjournals.org
Internet Source

Dwi Wahyu Pril Ranto, Endang Hariningsih,
Wahyu Eko Prasetyanto, Debby Mulya
Oktafiani. "Price Discounts and Fashion
Involvement to Increase Online Impulsive
Buying: Study Among Teenagers at
Yogyakarta", International Journal of Business,
Management and Economics, 2021
Publication

Submitted to The University of Manchester
Student Paper

bism2017.globalconf.org
Internet Source

Eun Joo Park, Eun Young Kim, Judith Cardona
Forney. "A structural model of fashion‐



7 1%

8 1%

9 1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 1%

oriented impulse buying behavior", Journal of
Fashion Marketing and Management: An
International Journal, 2006
Publication

fdocuments.in
Internet Source

mafiadoc.com
Internet Source

Submitted to Higher Education Commission
Pakistan
Student Paper


